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THE LIPPOLD "SCULPTURE CONSTRUCTION" IN THE UTH FLOOR RECEPTION ROOM 

On February 15 the Lippold "sculpture construct ion" in the 11th 

Floor Reception Room will be completed. 

When the Company re-designed this area, two years ago, Mr. Lippold 

was commissioned. 

The following facts about Mr. Lippold are a very much condensed 

version from "Who's Who": 
i 

Richard Lippold, sculptor, was born in Milwaukee, Wisconsin on 

May 3, 1915- In 1954 he was awarded a prize in the International Sculpture 

Competition, sponsored by the Institute of Contemporary Arts in London. 

In 1958 he won the Sculpture award sponsored by Brandeis University. 

"Cons t ruc t ions" by Mr. Lippold now appear in the Metropolitan 

Museum of Art, Museum of Modern Art, Addison Gallery of American Art, 

Wadsworth Atheneum, Detroit Institute of Art, Inland Steel Company of 

Chicago, Seagram Building, Baron de Rothschild Musee de Vans, Bordeaux, 

Harvard Graduate of Law Center. 

In addition, his "cons t ruc t ions" have been exhibited in the Tate 

Gallery, London; Fundacaode Arte Moderna, Sao Paulo; Philadelphia Museum 

of Art; Musee d'arte Moderne, Par is ; Willard Gallery, New York, Contem

porary Art Museum, Houston, Texas ; the California Palace of the Legion 

of Honor; and many others. 

Richard Lippold has been described in " L ' O e i l " — authoritative 

French art publication — as " T h e only one to bring a really original con

tribution to contemporary scu lp ture ." His work for Inland Steel, when re

viewed by "Art in America," was considered "Heroic . . .As symbol and 

revelation, in terms of art and embellishment, it will have few p e e r s . " 

In February when his work is completed, a booklet will be released 

with Lippold 's own interpretation of the message his work conveys. 



"Now 
Pan Am 
lowers 
P&ciflc 

JetEares 
YOU SAVE'IOOTO'150 ON YOUR 

ROUND TRIP TO THE FAR EAST 

Economy fares available 
on all Jet Clipper flights 

And Pan Am adds the 
Priceless Extra of Experience 

EXPERIENCED AIRLINE 

Pan American System Advertising shows how de
sign elements advance the advertising message. 
Visual elements emphasize the romance awaiting 
Pan American passengers at their destination. 

ART MUST EXPRESS BASIC TRUTHS OF 
YOUR ADVERTISEMENT SAYS ANDY NELSON 

NYO Art Supervisor calls "Force of Design" 

an essential element in communication 

New York. . ."Today's art director must do more than just 
make a pleasing arrangement of elements on a p a g e , " Andy 
Nelson said last week. Speaking to 196l ' s first Art Seminar 
sess ion he outlined the design philosophy that can make an 
advertisement a visual standout, help it win the fight for 
audience in today's crowded media. 

"Crysta l l ize the thinking of the writer in visual terms 
...do it in an attractive and exciting way.. .don't be ' cu te ' , 
be unerringly clear and to the point ," Nelson told nearly 
100 seminar-goers. 

Pointing out that the Art Director must learn to cut 
and pare, must mercilessly get rid of extraneous " t r immings ," 
he warned that "What you leave out of the advertisement is 
often just as important as what you inc lude ." 

The neglected stepchild in advertising design today 
is typography, according to Nelson. Examples from several 
current magazines were used to point out how imaginative use 
of type can add greater vitality and excitement to the page. 

Closed-circuit TV watchers saw the seminar wind up 
with an unrehearsed creative sess ion . Nelson, art director 
Ross Van Dusen and copy pundit Barney Daniels worked out 
solutions to an automotive marketing problem before the 
cameras. A number of interesting approaches came out of 
this brief set-to and seminar-watchers volunteered more 
than 20 additional layouts after the seminar se s s ion . 

Montreal Office Appointed Counsel 

for Frank W. Horner Limited 

Montreal . . . J . Walter Thompson Company Limited, 
Montreal, has been appointed advertising counsel for 
Frank W. Horner, Limited, Canadian pharmaceutical 
manufacturer, Montreal. 

Photographs by Harry Lapow and Packages 
by Harry Lapow Associates on Display 

New York...On display in the Corridor Gallery this 
week are photographs by Harry Lapow; some are now 
a part of the permanent collection of the Museum of 
Modern Art. 

Also on display are packages by Harry Lapow 
Assoc ia tes . The packages originally are designed to 
relate to every aspect of manufacture, distribution, 
and consumer use of a particular product. Many have 
been awarded citations by the Art Directors Club, 
the American Institute for Graphic Arts, and other 
professional groups. 

Thompson Chicago Appointed Counsel 

for Freeman Shoe Corporation 

Chicago...JWT Chicago has recently been appointed 
counsel for the Freeman Shoe Corporation. The 
company is located in Beloit, Wisconsin, and is 
America's largest exclusive manufacturer of fine 
men's shoes . 

Belgium Office Designs and Prepares 

Brochure for City of Antwerp 

Antwerp...Antwerp Office has recently completed a 

brochure for the Port of Antwerp, Belgium. Designed 

as an introduction to Antwerp, within 17 colorful 

pages the brochure gives an account of the types of 

services and facil i t ies avai lable. Special emphasis 

is given to transportation facili t ies and market op

portunities. The brochure can be seen in the New 

York Information Center. 



ADVERTISING WITH THE "SPACE AGE" LOOK DEPICTS 

THE INDUSTRY'S MOST VERSATILE COMPANY 

New York . . . In a sharp break with past pat terns, 

Douglas advertising for 1961 emphasizes the com

pany's capabil i t ies in miss i les , space vehicles and 

military aircraft — as well as i ts traditional " D C " 

transports. 

Heaviest accent falls in the space field with 

spreads in color built around the newsworthy in

formation that the giant Air Force-Douglas Thor 

rocket has put more sa te l l i tes into orbit, and boosted 

more major space probes than al l other rockets 

combined, including those of Soviet Russia! 

Additional advertising will feature such vital 

contributions to our national defense as Nike-Zeus, 

the world's most advanced anti-missile missi le, and 

Skybolt, the Air Force ' s airborne version of Polar i s . 

Hiding in the clouds instead of undersea, Skybolt 

can save the nation billions of dollars by extending 

the useful l ives of our giant B-52 bombers. 

Also included in the program are spreads on 

conventional aircraft: the DC-8 transport, the Navy's 

versati le A4D Skyhawk, and a new generation of 

passenger aircraft, designed to rewrite al l present 

concepts of speed, capacity and travel c o s t s . 



WILLIAM R.GIBBS-New York 

TV Film Commercial Supervisor 

Bill Gibbs came to J . Walter Thompson last 
April with a l ist of credits to his name both im
pressive and varied. 

Bill began his career in the theatre. He was 
stage manager of "Song of Norway" and toured with 
" I ce Capades" as lighting director. During that 
three-year assignment, he developed a lighting 
system which i s now used to light many s tadia and 
arenas. 

After a tour of duty with NBC as a radio con
tinuity editor, Bill joined the Jam Handy Organiza

tion, producing and directing both stage presentations 
and industrial films. His las t Jam Handy film, done 
for the Dartnell Corporation, won three film festival 
awards. 

Next, he entered advertising, first in charge of 
commercial film production for Fuller & Smith & Ross 
in New York, and then on to California as production 
supervisor for Young & Rubicam's West Coast offices. 

Most recently, Bill Gibbs was director of the 
Industrial and Commercial Film Division of Metro-
Goldwyn-Mayer. Pursuing a philosophy of efficient 
client service and quality production, he helped to 
develop this MGM division into one of the foremost 
commercial film suppliers in the country. 

Now, as Supervisor of TV film commercial 
production in the New York office, Bill puts this 
same philosophy to work. Since advertising i s , as 
he s a y s , a "peop le -bus iness , " one of Bi l l ' s major 
concerns has been to expedite teamwork among the 
people who turn out commercials for our c l ien ts . 

Bill feels that a writer, a producer and a direc
tor, working as a team from the first moment of 
inspiration for a commercial until the film is in the 
can will create a better commercial — simply because 
each will help the others through a constant inter
change of ideas and experience. 

A reel of some recent commercials produced for 
our cl ients was shown, two weeks ago, to several 
groups in the NYO — highly convincing evidence 
that this kind of teamwork, and the philosophy 
behind it , really works. 

In his spare time, Bill would like to play golf, 
tennis, hunt, fish and work in the garden of his home 
in Rye. But he ' s too occupied these days with some
thing he ' s equally fond of doing — work! 

PEOPLE 

NORMAN H. STROUSE has been elected to the 
Council of the Grolier Club, oldest book club in 
the U.S., and to specia l membership in the Rowfant 
Club, Cleveland, second oldest . He was also recent
ly given a Life Membership in the Friends of the 
Free Library of Philadelphia. . .Visi tors to the NYO: 
David Campbell-Harris (Rio de Janeiro), and Mrs. 
Nuru Swaminadhan (Bombay.)...On Thursday, Jan
uary 12th, PRINCESS GRACE came to the Paris 
Office with her secretary to view the film taken of 
her by Thompson-Paris at the South West African 
Persian Lamb show. 

WORTH QUOTING 

"A good book is the best of friends, the same today 
and forever." 

MARTIN TUPPER, Of Discretion 

"A man ought to read just as inclination leads him: for 
what he reads as a task will do him little good. . . " 

BOSWELL'S Life of Dr. Johnson 

" A s good almost kill a man as kill a good book: 
who kills a man kills a reasonable creature, God's 
image; but he who destroys a good book kills 
reason i t se l f ." 

JOHN MILTON, Areopagitica 


