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Boston Office

On Mey 10th, Lord Leverhulme amd two of his Directors -
Mr. Hart and Mr. Barnish, Mr. Walton, Factory lanager of
Port Sunlight, lir. Tainsh, Research Chemist and Mr. Hurry,
Advertising Mgr. arrived in New York on the Olympic from
England.

The party left New Yoxrk Friday evening on the five
o'clock train for Boston and on the following Tuesday night
left Boston for Toronto. lost of them are now back in New York.

In the Advertising end, Mr. Hurry has been keenly inter-
ested in color printing amd lithogrsphy, =md the technique of
engraving, and type. Satuday morning, Msy 20th, he was in
the New York Office going over our llechimical work.

There seems to be no question in his mind that America
is far ahead of Englard in advertising from almost any angle.
One point he made was that he was much impressed by the sin-
cerity of the workers in this country as compared with those
in England,
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In these days every effort is being made to increase the
sales of our clients products. Mr. Pigeon, Philadelphia llanager
of Lever Bros. wrote in that the Gainaday Washing Machine-Rinso
advertisement which gppeared May 18th had shown a definite in-

crease in the Rinso sales. In addition to Gainaday, we have se-
cured the exdorsement of Laun-dry-ette, Coffield, 1900 Cataract

and Rotarex, which means a total of 5 of the leading Washing
Machine Manufacturers in the country. BEach of these manufactur-
ers is sending out two packages of Rinso in each of their machines,
and their demonstrators are using Rinso.

You can see how advertisements of this kind would get an
increase in Rinso sales because they tap a specific market which
had not before been tapped, in a definite way.

We G. R.
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The Barreled Sunlight campaign broke through in
the April 15th issue of the Saturday Evening Post. The
campaign consists of seven insertions.-~ 3 full pages and
4 half-pages, to run seven consecutive weeks.

Since the first insertion U. S« Gutta Percha Paint
Company heve signed with 325 new dealers. :

S.W.Coe
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Chicago Office

lIr. Raymord was the principal spesker at the luncheon
of the 014 Timers Club on Mzy 22nd. Only men who have
been in the advertising business for =zt least twenty-five
years are eligible to membership in the club. lMr. Raymond

has forty years to his credit as 2 member of the advertising
profession.
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Mr. Julius Barnes, President of the Klearflax Linen
Fug Company, has been elected President of the United States
Chamber of Commerce.
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ilre Starton ard Hr. Ellis have just returned from an
important business trip to Louisville, where it happened
that the Kentucky Derby was run.

- - - - - - L4 - - -

lfr« Young has received an autographed copy of the first
book that Mr. Richard Connell has published since he wrote
for Mr. Young the book on the Gruen Watchmakers Guild.
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Mr. Stanton has an addition to his family -- an airedale
pup. We can't recall that we have heard as much conversation
about the arrival of any of the Stanton children as we have
heard about this pup.



Our client the Burlington Railroad has requested that
someone from this organization make a trip this summer to
Glacier, Yellowstone, and Rocky Mountain parks. Upon call-
ing for volunteers the office arose as one man. Mr. Young,
however, reminded them of the story of the restaurant keeper
who told a guest that if he had a steak like that in the house
he would eat it himself.
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Qur Visitors

New York may be the port of emntry, but Chicago being
the center of activity, the traveller mmust of necessity
gravitate toward it. It is significant that Mr. Scott H.
Paradise arrived from London on the 19th and reached Chicago
early londay morning, the 22nd.
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Chicago Office Changes in Staff

Mr. Donald John Hutchinson, formerly of Ernst & Ernst,
has been employed to make a study of the office systems and
marmifacturing detail methods of the production departments.

Mr. HutcBinson

If members of the New York Office are permitted to publish
their autobiographies in the News Bulletin, surely the members
of the Chicagp Office are entitled to the same privilege.

Donsid John Hutchinson first arrived im
Chicago, November 23, 1895, and apart
from short sojourns elsewhere has con-
trived to yemain there ever since.

Efforts were made to educate him at the
University of Chicago, which shortly

passed him on to Harvard, where he was
finally dubbed Donaldum Johaness Hutchin-
sonem, A.B., Class of 1917, and went to
war, and from that to matrimony =~ De Je JT»
looks like his father.



A year was spent in the inevitable bond
business, and then he became associated
withh Ernst and Ernst, as a member of the
Syscom Staff, first in New York and then
in Chinegn, designing and installing
aceourting, cost and production systems.
For ta2 past two years he has been with
the Stiombherg Electric Company as Assis-—
teny Serwetary, directing the efforts of
the genseral office departments.

HResignation of Miss Gowealock

Miss M. Qowenlcck, who has been in charge of the Chicago
office renep%icon room for the past two years, résigned My 15,
to enter the (iregg Shorthard School, where she intends to com-
plete her husiness %raining ard fit herself for advanced office
and sesretarial worz. Thore is no reason why she should not
mgke a success in ihis bigger field.

At her desk in the recepticn rcom Miss Gowenlock, by her
peise, good judgqucat, and uniform ccurtesy has msde many friends
for herself axd has male all J. Walier Taumpscen guests feel That
if the reception room was. indicative of the whole organization,
their iInterests were well tcken care of.

The New Reneption Room Cleark

On May 15, Miss Joserhine Balluff assumed charge of the
Reception room. :

13.8s Balluff was born in Chicago. After attending the
Winnetka Scherls she took advanced work in Englich and French.
She later atterded the Ar:t Tustitute and the Academy of Fine
Arts. Later she was for a ginxt time iu the Fanny Putcher
Book Shop, ard following that did art writing for a nswepaper.
Until Ney lst, this year, Miss Balluf had a studio in the Fine
Arts Balidinge



NEJS OF THE SHOPS

Hints to Spring Brides

When making your initial purchase of furniture for your
new bungalow or apartment, don't mske the mistake of asking
the shopkeeper for cedar chests, which you know of course, are
shown only around the holidays, as they are purchased for Christ-
mas gifts.

One of the members of our staff went into the Wabash Avenue
store of a New York-Chicago fim a few days ago for the purpose
of buying a cedar chest, but was informed by the salesman that
this was not the time of the year to purchase cedar chests;
that their stock was very smsll; that it was only at Christmas
time, anyway, that people bought cedar chests.

With this slant on merchandising ard advertising, it seems
too bad that The Cedar Chest Manufacturers of America should
waste s0 much money in their campaign in national publications
advertising Cedar Chest Vieek, Ifay 15th to 20th.
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"Nothing 'Comnerciaﬁ

One of our friends went to a2 shop that carried ink stands,
fountain pens, stationery, and seemingly all kinds of kindred
supplies, and askeé for a paper knife, preferably with 2 pearl
or a daintily carved handle. The salesman promptly informed
our friend that they carried nothing of the kind; nothing
commerciale.
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Client's Advertising

Get YI-YI FOR WHAT AILS YOU -- The Chinese "wee-jiggles"
are functioning in Chicago and the provinces (including Duncan,
Okla., Thief River Falls, Minn., and New York, N.Ye. } in rapid
fashion. The Great Moharajahkhan of the Invisible World, or
whoever it is that does the stuff for the Yi-Yi Spoon of Luck,
shows forth as a versatile gent.



Letters received by Morris, Mann & Reilly, perpe-
trators of the Yi-Yi- Spoon of Luck, relate among numerous
other things the following results: two procrastinators
crashed through with proposals of marriage, one woman got
a divorce, a horse "given up to die" miraculously recovered
its health, a tombstone was sold for $387, and a despairing
voter got rid of a 1915 Chevrolet after all hope had fled.

: The copywriter on the Yi-Yi account —- hitherto a
gentleman of unquestioned veracity =-- has discovered that
the mystic, luck-bringing characters on the Yi-Yi Spoon
mean “seven shirts and a dozen pairs of sox." But, as he
replied upon being questioned as to this discrepancy, "Chow
mein «- cum quat?"

HOP JOY
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NOTE

The illustration on another page of this issue
is a drawing by Mr. Howard Henderson, of the Research
Department, and was sent in by him this week while on a
Cream of Wheat investigation. We are indebted to other
members of our staff for the reproductions and the text.
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Books added to the Library - Chicago Office

Since Janu 22
Book Author Publisher Year
Advertising & Tech- Sloan & Mboney MoGraw Hill Book Co. 1920
nical Product New York
What a Salesman J« Ce Aspley Dartnell Corporation 1921
Should Know about Chicago

Credits



Book Author
Directory of Amer- Lord & Thomas
ican Press

The American Ferti-
lizer Hard Book

The Farm Bureau 0. II. Kyle
Movement

How to Sell Quality J. C. Aspley

The Psychology of Walter Dill Scott
Advertising

Market Analysis Percival White
A,

Problems in Sales Harry R. Tosdale
Management Ph D

The Industrial Arts
Index

Population - 14th Bureau of Census
Cercus Uas Sa Washington
Voluume I

Sales Data Leference
Book

Grammar of Color

Wealth and Inccme
in"the U S We 0. lMitchell

Converse on Marketing

World Almanac

Efficient Marketing for T. Macklin
Agriculture

Publisher Year
1922
Ware Brothers 1921
Philacelphia
Mac Millan Co. 1921
New York

tion ~ Chicago

- Dartnell Corpora- 1922

Smgll Maynard & 1921

Co. - Boston

Mo Graw Hill Book 1921

Co. - New York

Ae Vi» Shaw Company 1921

Chicago
He We Wilson Company 1920
New York 1921
1920

Dart:;ell Corporation
Chicago

Strathmore Paper Co.
Litiimoague, Mass.

Nat., BPureau of Econ,
Lesearch, N. Y.

Prentice Hall

(Press Pub. Co.)
New Zork World, N.Y.

Mac Millan Company
N. Y.

E< H., Librarian

1921
1922

1921

1922

1922



ETIQUETTE PROBLEM

WHAT'S WRONG HERE ?
Answer at Bottom of This Page

ANSWER TO ETIQUETTE PROBLEM

Investigator is standing entirely too erects By his pomp he may offend
investigatees While on a cereal investigation, he should not display
so prominently his 0'Sullivan's, which "absorb the shocks that tire you
out." Also, he should show more interest in the youngsters!



Cincinnati Office

"Acta Sentalis" is Tried Out

Mr. Harvey Manss of the Andrew Jergens Company, Mr.
Groom and Mr. McPherrin spent most of last week standing
around the toilet counters of the twenty-three Dow Drug
Stores. The new Jergens product with the current name of
"Acta Sentalis" was undergoing a test sale. Every time a
prospective customer glanced at the modest display of
"Acta Sentalis" bottles, the trio would listen-in for
comments and questions by said customer.
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Making Wadsworth Advertising Pay

In spite of the fact that the Wadsworth Watch Case
Company does not sell direct to the retail trade and rarely
comes in contact with the retailers, they are actually re-
ceiving many letters of commendation from.jewelers who be~
lieve that the Wadsworth advertising in the national maga-
zines is injecting a mew thought into the watch business,
i.e. that there is a style factor in watch cases as well
as in clothes and automobiles.

The sdvertising which is running in the jewelry trade
journals is a series of "Watch Talks to Retail Jewelers".
Each month these "Watch Talks"are reprinted on a mailing
card ard sent to every one of the 22,000 retail jewelers
in the country. :

Each "Watch Talk" tries to magke the jeweler a better
merchant, but none of them says: "Buy Wadsworth Cases"
and therein seems to lie their value because each new mer-
chandising talk brings a new bundle of appreciative letters
from the retail trade.

Today, the dealers believe that the Wadsworth Watch
Case Company is a manufacturer who understands their problems
and is trying to help them. The dealers are using newspaper
electros prepared for them, and are even asking Wadsworth to
help them in some particular problem of advertising.

And it was only three years ago that Wadsworth started
advertising.
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Cream of Wheat Investigation Reveals Strange Conceptions

The Cincinnati Office Research Department armed with
questionnaires went forth into the homes of Cincimnati to
find out if Cream of Wheat was used and if the housewives
knew what it was made of.

The Research Department returned with the following
answers to the question, "Do you know what it is made of?"

"Why you dumb-bell, it's vheat!l"

"I heard once, but I forgotin

"I heard that some American traveling in India discovered
the natives eating some, and he learned the process of
making it."

"I don't know, but I think it is powdered rice."

J. W, Mc P.

- - - - - - - - - L a

New York Office

Mr. Graham Stewart, Advertising Director of People's
Popular lonthly gave am informal talk before members of the
New York Office on liay 23rd. '

Mr. Stewart spoke of the great market in the towns
and rural districts of the Middle West and the difficulty
of reaching that market through most media.

A very small percentage of the village and farm
population take magazines. In the case of the People's
Popular lonthly, about sevenmty-five per cent. of its cir-
culation is secured through children who, for gifts and
premiums, obtain subscriptions.

Ur. Stewart referred to the J. Walter Thompson Com—
pany's "Population and Its Distribution" with enthusiasm and
stated that it was indispensable to him in his work.
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During the recent drive of the Salvation Army $80.00
was subscribed by members of the office. A $20.00 donation
from the Company brought the total to $100.00.

- - - - - - - - - -
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iss Nicoll has returmed to the O0ffice after an
illness of several weeks.

.y - - - . - - . -

Urs. Charles F. Butterworth, formerly Miss Elizabeth
Decker, sailed lay 24th for Lima, Peru, where she expects
to make her home for more than a year.

Miss Edith V. Righter of the Media Department has
been spending her vacation in Birmingham, Alabama, Atlanta,

Georgia and New Orleans.
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Libraries of New York City and Vicinity

The Statistical Department has gathered some informa~-
tion about the libraries of New York which should prove in-
teresting and useful to 2all members of the New York Office.

The following is a summary of the crmbined book resour-
ces available in New York City and vieinity for any definite
piece of work. It is summarized from the handbook of the
Russell Sage Foundation.

THere are about 150 public and private libraries in Greater
New York ond Newark so near as to be almost equally within
reach, containing spproximately five and one half millions
of volumes, the combined resources of which offer unusual
opportunities. The following brief notices cover the prin-
cipal collections in New York City.

1 New York Public Library
5th Avernue at 4<nd Street
Hours: 9 a.me. - 10 p.m. week days including holi-
dayse. Sundays from 1 p.m. - 10 p.m.

The main reading room in the central building con-
tains about 25,000 reference books, chosen with a
viev of providing a good general survey of the whole
book world, and placed on shelves freely accessible.
In zddition there are 17 special reading rooms -—-
which likewise contain selections for ready reference.
In the current peiodicals room are filed over 4,500
periodicals; in the technology room, 400; in the
division of public documents and economics, 1,500;

in the newspaper room, 300 newspaperss



The index of economic material to be found in docu=~
ments of the various states of the United States now
being compiled by Miss A. R. Hasse (Carnegie Institu-
tion of Washington, 1907-1912, etc. 12 vols.) gives
students the location of such material as the library
does not possess. Irndexes for the following states
have appeared: Califormia, 1908; Delaware, 1910;
Illinois, 1909; Kentucky, 1910; Maine, 1907; llassa-
chusetts, 1908; New Hampshire, 1908; New Jersey, 1915;
New York, 1908; Ohio, 1912; Rhode Island, 1908; Vermont,
1908.

Fommal statistics represented by American and foreign
government reports with a large collection of allied

material in society publications, etc., number about
20,000 volumes.

2 Iunicipal Reference Library
512 IMunicipal Building
Hours: 9 asm. = 5 pem.; Saturdays: 9 a.Ms = 1 pems
Not open Sundays and holidays.

This library is a branch of the New York Public Library,
and is designed primarily for the useriof the officials

of Wew York City. While individuals interested in muni-
cipal problems, as well as civic organizations, are invited
to make free use of its resources, its material is lent
only to employes of the city.

The library has a very good collection of New York City
decuments. Federal documents and the reports of New York
ard other states are kept on file only when they bear di=-
rectly on municipal problems. About 250 periodicals of
special use to city officials are regularly received. The
collection has been developed to a considerable extent along
the line of municipal engineering.

A Public Health Division is maintained on the fifth floor
0f the Health Department Building at 139 Centre Street.
This division specializes on subjects of importance to the
various bureaus of the Health Department and is open to the
general public for reference purposes.

3 Columbia University Library
Broadway at 116th Street
Hours: The General Library is open every week day ex-
cept Labor Dgy, Thanksgiving Day, Christmas, New Year's
Day, Good Friday, ard Indeperdence Day, from 8.30 a. m.
until 11 p.m., October -~ May and until 10 p.m. June -
September.

In addition to the books in the Gemeral Library, there are
many located in other buildings.






