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Fall is really here from the cold
snap we had in New York last week
«sessbetter proof of this is the
return of the big time shows to the
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BE K-[[AY air.....page 2 lists JWT shows re-

turning to or beginning on the air

NE WS this Fall.
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PARKER PEN (Chi.) takes over the sponsorship of Information Please on
Wednesday, October 2. The show will be heard from 10:30-11:00 over CBS and
the same board of experts will appear plus the usual guest each week.

J. B. WILLIAMS (N.Y.) has just introduced Williams Brushless Shaving Cream.
This new product will be sold in competition with Glider, following the soap
companies' theory that one way to increase your share of a market is to bring
out additional products in that field. Williams Brushless will be advertised
by footnotes in the Luxury "Actor's Faces" series.

PAN AMERICAN (N.Y.) becomes the only airline with a complete 'round-the-world
air route with various extensions granted to fly to Sydney, Tokyo, Shanghai,
Hong Kong, Singapore, Batavia, Wake Island and Calcutta. Advertising for
these Pacific-Alaskan routes is handled by JWT San Francisco. The Atlantic
Division of Pan American has just been certified to offer the first direct
link between the U, S. and Johannesburg and Capetown. WT London and the N. Y.
International Department in cooperation with various foreign offices handles,
the Atlantie Division account.

WHITE OWL (N.Y.) enters the post-war battle for the cigar market
with a national campaign of 1,000 line advertisements in 60
newspapers. To tell the story of the ever-increasing quality
and value of White Owls, dramatically natural photographs by
Karsh of Ottawa are featured. This is the first American
newspaper campaign which Karsh has illustrated and he was

given a free hand on the photographs. Real cigar smokers,

not models, were used to capture the feeling of satisfaction

a cigar gives. To get the best possible reproduvection for

these outstanding illustrations the engravings are treated

by the Bac-Etch pre-make ready process and plastic electros

are being used. First advertisement appeared yesterday,
September 8, in New York City papers. Initial insertions in s b
other cities will appear the week of September 22. Blended-with-Havana WHITE OW

FORD's (Det.) big new radio show featuring Dianh Shore and comedien Peter
Lind Hayes has its premiere next Wednesday night, September 18 at 9:30 P.ll.
over CBS . The show will originate in Hollywood and Robert Emmett Dolan is
to be musical director. About Dinah Shore nothing need be said but Peter
Lind Hayes is the sensational new star whose act at N.Y.'s Copacabana brought
him fame. August 12 LIFE in a three page feature on Hayes said "Night club
comedy had reached its highest level in years.....Hayes had suddenly become
the biggest hit in New York since Danny Kaye.....his comedy, like Charlie
Chaplin's, is sadly and shrewdly humen." In addition to Shore and Hayes
George lontgomery will be the guest star for the opening show.
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ARISTON FLOWER's (N.Y.) poster featuring a table setting of cut flowers in
a recent competition won the gold medal from the Society of American Florists
as the best lithographed presentation of flowers.

AMERICAN WEEKLY (N.Y.) runs a full page advertisement the week of September 16
in 13 newspapers across the country. The advertisement will feature the fact
that the Weekly's circulation of 8,804,881 is the largest ever achieved by
any national magazine. It will also point out that approximately one out of
every four homes in America is reached by the AMERICAN WEEKLY and that its
cost per thousand for four color is considerably lower than any other leading
national magazine.

RCA VICTOR (N.Y.) recently became the first manufacturer in history to pass
the billion-record production mark.....outdistancing all others by a wide
margin. Proof of world leadership through 48 years.

Its NEW! ????:?? It happened again....last Tuesday....in the N.Y. TIMES.,...
I eoming to NEW YORK ! We think we have the answer.

You'll see it This Year !
REYNOLDS METALS (N.Y.) will sponsor the 10 games of the

University of Arkansas football team this fall. Broadeasts
will begin September 21 and will be carried over a seven
station Arkansas network. Various public officials and

business leaders will speak between the halves.

DEPARTMENTS
Radio

The fbollowing is a list of various JWT programs goingz back on the air this fall.

Day &
Program Commences Time Network Sponsor
Lux Radio Theatre August 26 Mon. 9-10 P.M, CBS Lever Bros,
Charlie McCarthy Sept. 2 Sun., 8-8:30 P.M. NBC Chase &
- Sanborn
Dinah Shore Sept. 18 Wed. 9:30-10 P.M. CBs Ford
Information Please October 2 Wed. 10:30-11 P.M, CBs Parker Pen
Fred Allen October 6 Sun, 8:30-9 P.M. NBC Tenderleaf
Tea

Elgin will sponsor their annual 2 hour Holiday shows on Thanksgiving Day and
Christmas.

Motion Picture

Current activities in the Motion Picture Dept. include production of a two

reel Kodachrome short for the Broadcast Measurement Bureau which will interpret
the new broadcast measurement service to advertisers, agencies and radio
stationS.e..+.4180 in production are a series of television time signals for
Elgin and some television commercials-on-film for Ford......Ford's new releases
in the "Americans at Home" series include "Gloucester Fishermen," "Pueblo
Indians,™ and "Tennessee Mountaineers"......In seript form and nearing camera
deadline are two series of minute movies for Swift and an institutional film
for Reynolds Metals.

International

MIKE STIVER reports that JWT Buenos Aires now has thirty radio shows a week
on Argentine stations. :
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THIS WEEK Magazine announces new trates effective January 1, 1947. These

rates based on increased circulation {14.5% inerease from 7,227,890 to

8,281,339) and increased production costs will increase space costs approxi-

mately 2% ees e+ LADIES'HOME JOURNAL also announces rate increases effective

with the February 1947 issue. Rates go up an average of 5,26% while cir-

culation rate base is upped 5.89% to 4,500,000.s+..+.Finally, (three this

week) with an increase in circulation of 25,000 (150,000 to 175,000)

BUSINESS WEEK announces single black and white page rates will go up from

$1,335 to $1,575 with the May 3, 1947 issue. : -

JWT CAMPAIGN OF THE.WEEK

-- United States Playing Card Company=--

Twelve years of outstandingly successful USPC-JWT teamwork began with a
puzzle: how to use a limited advertising budget to reverse a2 sales trend
affecting more than 100 U, S, Playing Card brands. --

JWT found that two USPC brands were better known than the others. Yet these
two, BICYCLE and CONGRESS, were down to less than 15% of all USPC sales. Main
point of our initial strategy was to center all advertising on these two brands:
first CONGRESS, to hold the highly competitive, women's market; and more
recently BICYCLE, the card for men.

Result: Combined sales of BICYCLE and CONGRESS cards since 1934 have increased
six times, in spite of this tremendous two-brand growth, the sales of the

other popular USPC brands are up 80%. Advertising appropristions
which in part reflect the success of this poliey, have inereased.
700% since.1934.

During the early war years, their advertising featured cards
as an effective war workers' relaxation, and included one
special advertisement on airplane spotter cards. Commencing
in 1944, advertisements featured the actual card hands which
every player would like to hold.

‘8 The current CONGRESS campaign, which has

! run since the middle of 1945 and will
continue into 1947, has been outstanding
because of its striking layout featuring
a three-dimensional effect of card arrange-
ments., In 1946 amd 1947 card arrangements
will be in spiral abstract forms and
shapes allowing the background to show.through. The photo-
graphy 1s done by Bluestone of Pagano Studios.

"Reaction of editors from leading magazines has been remarkable.
In one instance, the magazine said they felt that the ad-

BICYCLE is
m.&:ﬂqwtad vertisement added much to the appeal and prestige of their

magazine because of 1ts sophistication and attractive lay-
out. In fact, they regularly give USPC third page covers
without extra cost. The artistic pattern design of the cards has been a subject
much discussed in art circles.

The BICYCLE campaign has also been an over-all type of design featuring more of
a poster style layout. In 1945 and 1946, the campaign theme was "Men who know
cards know BICYCLE."

The 1946 and 1947 campaign continues this theme with the over-all design and
card pattern and actual card situations from games men prefer.
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HERE ARE THE ANSWERS TO LAST WEFK'S JWT QUIZ

l. Outside of the United States, JWT maintains offices in Canada, Mexico, Brazil,
Argentina, Chile, England, India, Australia, South Africa, and Belgium.

2. There are approximately 100 persons employed in JWT domestic offices' Public
Relations Departments, with approximately 60 in the New York office (the
largest number of any advertising agency).

3. Ufficers of JWI who have been with the Company for 25 years or longer include:
Stanley Resor, Henry Stanton, Gilbert Kinney, Howard Kohl, John Reber, Lloyd
Baillie, William Resor, Theodore P. Jardine, Ruth Waldo, Kemmett W. Hinks,

S. Hunter Richey—— Howard Henderson being added to the list next November.

4. The Antwerp office in Belgium 'is the only JWT office reopened since the war.

5. James W. Young, Senior Consultant in the New York office, was chosen "Adver-
tising Man of the Year for 1945."

6. Some well-known slogans originated by JWT: - "The skin you love to touch" (Woodbury's);

"There's a Ford in your future" (Ford Motor Company); "Something new has been added"
(014 Gold Cigarettes); "She's Engaged! She's Lovely! She uses Pond'si"™; "Nine
out of ten movie stars use Lux soap" (Lever Bros.); "The Rock of Gibralter"
(Prudential Life Insurance); "Richest in Cream" (Nestles).

7. JWT introduced the comic strip type of advertisement in 1920 for Aunt Jemima
Pancake Flour.

8. The N. Y. office does all checking and billing on U. S. domestic office accounts
plus that for advertising in Central American publications placed through our
N. Y. office-International Dept. For all other advertising placed by foreign
offices the checking and billing is placed by the respective foreign office
which handles the account. ’

9 Two major national accounts which are handled exclusively by the JWT Pacific Coast
organization are Douglas Aircraft, (L.A.) and Wine Advisory Board, (S.F.).

10.The JWT Los Angeles office now employs 42 persons, - 40 more than were on the staff
in May 1941.
PEOFLE

JOHN RUSSO, Art Director of JWT Buenos Aires, has arrived in New York for a
three months visit. He will spend part of this time on vacation and part of
it in the N.Y. office.sce..s KENT DENNAN transfers November 1 from JWT

New York to the South African Office at Capetown. During his intended two

year stay, he will act as Director of Research and Representative on
various American accounts.
N. Y. OFFICE NOTE

The success of the JWT baseball team has developed interest in a basketball

team this fall. Contact Bob Cahn (Ext. 336) if you're interested in playing.
ee.ssNotify Ed Wilson if you hear of any job opening that a veteran can fill.
As Charimen of the Serviceman's Panel, Ed can usually supply a qualified man

who has been interviewed by a member of JWT.
QUOTES

John Crosby, new radio editor of the N. Y, HERALD TRIBUNE, is making quite a
name for himself through his pungent, witty and usually apt criticism. In his
September 6th column he orchided JWT as follows: "The McCarthy show was the
first smart comedy program I've heard in what seems like forever....Charlie

is America's Pinocchio." Further down in the column, ™I'm fed up with summer....
I want to wear shoes again, the leather kind and I wish Fred Allen were back."

NEXT WEEK

Next week's issue closes Thursday, September 12, Send all news to Bob Curtis.



