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'BON VOYAGE 
Mr. and Mrs. Resor sail for 
Europe Saturday, July 2nd, on 
the lie de France. They will 
go directly to Paris and there 
determine their further itin
erary. Mr. Resor expects to 
visit all the foreign offices. 
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July 1,1927 

NEIVS-LETTER #183 

The E d i t o r s : George S. Fowler, Wi l l iam R i c k o t t s , Mildred Holmes for 
New York: Russe l l P i e r c e , Chicago; Howard Henderson, C i n c i n n a t i ; 
Wallace R. Boren, San Franc i sco ; Walter Resor, Boston. 
C o n t r i b u t i n g Ed i to r s t h e managing head of erch of t h e fo re ign 
o f f i c e s . 

The NEWS-LETTER con ta ins c o n f i d e n t i a l i n fo rma t ion . If you do not 
keep a permanent f i l e , p l e a s e see t h a t each i ssue i s t o r n so i t 
cannot be reed when you _ e through v/ith i t . 

In t h e column Dr . CABMAN'S CoUNSEL N. Y. Herald - Tribune June 18, 
t h e eminent clergyman and p ioneer p r i e s t of "Ask me Another" answers 
for A d v e r t i s i n g . 

P h i l a d e l p h i a , Pa . 

I f good wine needs no bush, why do manufac turers 
spend u n t o l d sums of money to a d v e r t i s e t h e i r 
products? 

Does n_t the purchaser have t c pay for a l l t h i s 
c o s t l y p u b l i c i t y ? 

Huge expend i tu re s by hard-headed bus iness men 
a r e u s u a l l y e s s e n t i a l or they w.u ld n e t make 
them. C e r t a i n l y they do net a d v e r t i s e t o reduce 
the p r i c e of newspapers and popular magazines , 
any more t h a n to swell t h e i r own overhead ex
pense s . 

On t h e c o n t r a r y , a survey of t h o s i t u a t i o n shows 
t h a t a d v e r t i s i n g i s one of t h e major motive powers 
of t r a d e , and as such a v i t a l need cf modern commerce. 
Tho3e who have s tud i ed i t a s s e r t t h a t i t i n s u r e s i n 
c reased p roduc t i on , h igher wages, lower p r i c e s and 
b e t t e r ways and means of l i v i n g a l l round t h e c i r c l e . 

I t s methods may be c rude , c o a r s e , mis lead ing o r 
t r e a c h e r o u s . Not a few fakes have been advantaged 
by i t , and perhaps 10 per cent of t h e hundreds of 
m i l l i o n s of d o l l a r s annual ly inves ted in a d v e r t i s i n g 
i s we.3tcd. Yet i t s d e t r i m e n t a l by-produc t s a ro 
being exterminated by s t r a i g h t - f o r w a r d p u b l i c i t y . 
S c i e n t i f i c a d v e r t i s i n g can no mere a f fo rd t o dece ive 
the pub l i c than can highly p laced o f f i c i a l s of t h e 
s t a t e . 
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Brain.'- d i s s e r t a t i o n s on h e a l t h , hygieno, 
domestic f u r n i s h i n g s , automobiles and s i m i l a r 
u t i l i t i e s or l uxu r i e s a r e of ten embell ished 
with a r t i s t i c drawings. As composit ions they 
a re f requent ly models of point and b r e v i t y . 
As honest r e p r e s e n t a t i o n s they improve d a i l y . 

"The London Spec t a to r " makes t h e as tounding 
a s s e r t i o n t h a t the adver t i sements of the 
Me t ropo l i t an Life Insurance Company of New 
Ycrk have saved 52,000 p o l i c y ho lde r s from 
dying in one yea r and n e t t e d t h e company 
about e leven m i l l i o n d o l l a r s . This plan 
combines a l t r u i s m and s e l f - i n t e r e s t t o good 
purpose . 

Yet i t i s not e x c e p t i o n a l . I t has been claimed 
tha t i f a l l a d v e r t i s i n g were o b l i t e r a t e d t h e 
p r i c e of p r e t t y much every th ing i n common use 
would soar , and t h r e e - q u a r t e r s of our l u x u r i e s 
and the magazines ane newspapers would v a n i s h . 
The c la im may be exaggera ted , but i t has s u f f i 
c i e n t t r u t h in i t t o command a t t e n t i o n . 

OF INTEREST TO THOSE PREFAEING MAGAZINE INSERTS 

Ext rac t from a l e t t e r of the Third A s s i s t a n t Pos tmas ter General on 
the subjec t of s tock on which i n s e r t s a r e p r i n t e d . 

" P u b l i s h e r s of p u b l i c a t i o n s en te red as second c l a s s mat te r 
a r e , of cou r se , a t l i b e r t y t o use d i f f e r e n t k inds of paper 
for the var ious p a r t s of t h e i r p u b l i c a t i o n s and accept i n 
s e r t s p r i n t e d on stock which i s d i f f e r e n t from t h a t on 
which o ther pages a r e p r i n t e d , when i t i s d e s i r e d to p r e 
pa re the p u b l i c a t i o n s i n t h i s way as a mat te r of convenience, 
or in order to improve t h e i r appearance , or for o ther 
s imi l a r r e a s o n s , so long as the p a r t i c u l a r paper i s not 
i n anyway a sample of merchandise and intended to serve 
as a p h y s i c a l e x h i b i t t he reo f . 

"However, when an adver t i sement i s p r i n t e d on psper of 
unusual weight and appearance so c l o s e l y f i t t i n g the 
d e s c r i p t i o n i n tho adver t i sement as to make i t obvious 
tha t t h e m a t t e r i s a sample of m a t e r i a l , i t must be 
regarded a3 a sample of merchandise , and c o p i e s of 
t h e p u b l i c a t i o n i n which i t i s inclosed would not be 
mai lab le a t the second c l a s s r a t e of p o s t a g e . " 
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I_-CLAKES NEJSPAPE.S P0 BILLION BUSINESS 

Tho newspapers of t h e United S t a t e s for the f i r s t t ime in t h e i r 
h i s t o r y , aro doing a b i l l i o n - d o l l e r bus ines s t h i s yea r , W. E . 
Bcazol l , a s s i s t a n t managing e d i t o r of the New York World, t o l d 
members of the Pennsy lvan ia Newspaper P u b l i s h e r s ' A s s o c i a t i o n 
a t t h e i r annual banquet; he ld a t Bue-na V i s t a . Income from s a l e s , 
he s a i d , w i l l be $250,000,000 and from a d v e r t i s i n g $750,000,000, 
d e s p i t e t h e setback r epo r t ed from most s e c . i o n s uf the coun t ry 
during the Spr ing . The i n c r e a s e over 1926 w i l l be about $20 ,000 ,000 . 

Dai ly newspaper c i r c u l a t i o n is growing a t an unprecedented r a t e , 
Mr. Beaze l l s a i d . Last year t h e numerica l i n c r e a s e was 50 per cent 
g r e a t e r than the growth in p o p u l a t i o n . One newspaper i s p r i n t e d 
every day for every two pe r sons over 10 years of age who are a b l e 
to r ead . Every morning one newspaper i s p r i n t e d for every o the r 
family in the United S t a t e s ; every evening one newspaper i s p r i n t e d 
for every f ami ly . 

E d i t o r ' s n o t e : The above e s t ima te of a d v e r t i s i n g 
.expenditures i n newspapers i s l a r g e r than many other 
e s t i m a t e s . I t i s i n t e r e s t i n g to no t e tha t the 
t o t a l expendi tu re for a d v e r t i s i n g in magazines 
dur ing 1926 was $177,447,949 in 92 leading magazines 
(Eenrry P u b l i s h i n g Company f igures . ) . . 

N.Y.U. COMPLETES A SUR7EY OF NEWSPAPER READING HABITS 

A study of t h e newspaper r ead ing hab i t s of the p e o p l e of New York 
City be l i eved t o be the f i r s t thorough a n a l y s i s of t h i s k ind 
i n a major market ha3 j u s t been completed by the Bureau of B u s i 
ness Research of New York U n i v e r s i t y and v / i l l be publ ished in book 
form i n abou t s i x weeks . 

The study was under taken by Dr. Lewis H. Hanoy, d i r e c t o r of the 
bureau, and Frank Koch, h i s a s s i s t a n t , upon the i n i t i a t i v e of the 
World. Twenty i n v e s t i g a t o r s in terv iewed t y p i c a l r e s i d e n t s i n every 
block along the 3,800 miles of s t r s e t s in the g r e a t e r c i t y . This 
job requi red t e n months. After t h a t t h r e e months were taken for 
a n a l y s i s , t a b u l a t i n g and p r e p a r a t i o n of c h a r t s . 

Some of the ques t i ons covered a r e the papers read by the fami ly ; 
t he c h a r a c t e r of the family as to whether they a re home owners 
or r en t p a y e r s , and if the l a t t e r , the amount pa id ; whether or not 
they own a motor c a r , and what make of c a r ; the age and occupat ion 
of the head of the family, and t h o p r i n c i p a l s t o r e a t eh ieh the 
family t r a d e s . 

Vernon Brooks, d i r e c t o r of r e s e a r c h for the World, w i l l have charge 
of the p u b l i c : . t i o n . The survey i t s e l f was under the d i r e c t i o n of 
Dr. Haney. (From t h e New York Evening P o s t , June 22,19?7) 



J. WALTER THOMPSON COMPANY 

307 

WORLD CENSUS SHOWS GAIN IN AUTOMOBILES DURING 1926 

An inc rea se of 3,176,638 passenger au tomobi les , t r u c k s and busses wore 
In ope ra t ion in 1927 compared with 1926, accord ing to a world census of 
motor veh i c l e s jus t completed by the Automobile D i v i s i o n , Department 
of Commerce, and made p u b l i c on June 13th. 

The announcement in the United S t a t e s Daily (June 20, 1927) s t a t e s t h a t 
a t o t a l of 27,650,267 passenger automobiles., t r ucks and busses were in 
ope ra t i on throughout the world a t the beginning of 1927 as compared wi th 
24,473,629 a t the beginning of 1926, an i n c r e a s e of 3 ,176 ,638 . 

Eighty Per Cent in U. S. Automobiles, t r u c k s and bussos operated in 
t h e United S t a t e s a t t he beginning of 1927 t o t a l l e d 22 ,137 ,334 , about 
80 per cent of World r e g i s t r a t i o n s . The United Kingdom ranked second 
with a t o t a l of 1,023,651 followed in o rder by France , 891,000; Canada, 
828 ,318; A u s t r a l i a , 319,000; Argen t ine , 222,610; I t a l y , 138,177; Spain, 
135,000; and New Zealand, 123,224, accord ing to the Census. 

The graving use of automotive equipment ou t s i de t h e United S t a t e s i s 
revea led by the census showing r e g i s t r a t i o n s as of January 1, 1927, 
t o t a l l i n g 5,512,933 passenger au tomobi les , motor t r u c k s and bus3es as 
compared with 2,931,407 on January 1, 1924. 

AUTOMOBILE OUTPUT LOWER IN 1927 THAN IN 1926 

Automobile output i s l e s s for the f i r s t f ive months of 1927 than for 
t h e same per iod in 1926. 

According to a s ta tement made publ ic by the Department of Commerce on 
June 18th (United S t a t e s Da i l y , June 20 ,1927) ; the automobi le output 
in the United S t a t e s for the f i r s t f ive months of the year was as 
fo l lows : 

F i r s t f ive F i r s t f i ve % of Change 
months 1926 months 1927 

Passenger c a r s 1,750,848 1,504,658 —18 
Trucks 194,657 209,254 + 7 

T o t a l 1,925,505 1,713,912 -11 
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"ADVERTISING WITH A LIMITED VOLUITE" 

P a r i s , in season, has wi ld s t r a w b e r r i e s . They a r e never among t h a t 
many-colored p l e n i t u d e of f r u i t s and vege tab les v/hich a re fo rever being 
borne in to New York by land and s e a . To supply them would be a p r o j e c t 
too d e l i c a t e , hero , for they need p i c k a ' s with vas t pa t i ence and a 
da in ty touch , and, no doubt, the p r o f i t s v/ould be very d a i n t y , t o o . But 
n o t the migh t i e s t of c u l t i v a t e d b e r r i e s w i l l ever t a k e t h e i r p l a c e , 
for no other f r u i t o f f e r s the enchanted nose tha t E l y s i a n bouquet of 
h a y f i e l d s , wood-paths and sun a f t e r showers pour ing on the g r a s s . 

No o the r f r u i t i s so much l i k e a blossom. I t i3 to dine on a sphode l s , 
to share A r i e l ' s b r e a k f a s t . Wild s t r a w b e r r i e s brought in s t i l l warm 
and f ragran t , uncrushed, in a q u . r t t i n p a i l and served i n s t a n t l y wi th 
c o o l , yellow creeanl Some reddened slowly, h id ing under t h e d a i s i e s and 
g ra s s f lower s or growing c l o s e by t h e fence; some v/ere found in the 
shade , a t the verge of woods, and a r e pa l e green or almost w h i t e , ye t 
sweet; some, too t i n y t o h u l l , saw the sun a l l day long , growing on 
sandy banks, and t he se a r e da rkes t and most d e l i c i o u s l y r i p e of a l l . 
Yes, , i t was l ike s ipp ing from f luwer s . But we s h a n ' t see them in 
tov/n. They ' re wi ld s t r awber r i e s—perhaps t h a t matchless f l avor i s 
the t a s t e of l i b e r t y . ( From New York Herald , June 2 4 t h . ) 

The LITTLE SCHOOLMASTER'S CLASSROOM of fe r s t h i s comment on telephone 
p r a c t i c e in PRINTER'S INK for June 16. The advice would be an ac t 
supere roga t ion for any J . W. T. o f f i c e . 

The t e r s e , i n q u i s i t o r i a l "Who's C a l l i n g ? " and s imi l a r 
r u f f l i n g demands from unknown i n d i v i d u a l s of ten i r r i t a t e 
the Schoolmaster . He b e l i e v e s c e n s o r s h i p of t e l ephone 
c a l l e r s i s a d i s a g r e e a b l e bus ines s p r a c t i c e and u n l e s s 
guarded a g a i n s t , w i l l damage g o o d - w i l l . 

He does no t object t o the cour t eous inqu i ry of an 
ope ra to r or a s e c r e t a r y a c t i n g as a b u f f e r for an 
execu t i ve . The t r o u b l e begins when the c a l l e r f inds a 
sec .rid pe r son making the same demand, or he hears the 
voice of the execu t ive askirv. whe the c a l l e r i s . The 
informat ion given to the f i r s t l i n e of defense too f r e 
quent ly i s not passed on tt* the person who i s to r ece ive 
the c a l l . 

The Schoolmaster commends the quick a c t i o n taken by C.R. 
Lindner , i n charge of p u b l i c a t i o n of t h e New York American, 
He sen t out a house memorand,ira which s t a t e d : 

The management hears much c r i t i c i s m from many d i r e c t i o n s , 
of d i f f i c u l t y and delay in reaching e x e c u t i v e s on the 
t e l e p h o n e . People on whose favor our b u s i n e s s depends 
r e s e n t ques t i on ing as to t h e i r ped ig ree on the phone 
before thoy are pe rmi t t ed t o give us bus iness or informa
t i o n which we aro anxious t o r e c e i v e . 
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We be l i eve t h a t New York American men can do few 
th ings t h a t w i l l b r ing quicker commendation of t h e 
s p i r i t of our o rgan i za t i on than to t a l k d i r e c t l y , 
without ques t ion ing by s e c r e t a r i e s or a s s i s t a n t s , 
with whomever does t h e favor of c a l l i n g them. 

NEWS-LETTER CHALLENGE 

One of thn men in the s t u d i o - Nev/ York Office - in answering the 
ques t i ons about the Nows L e t t e r s a y s : 

" I t would be f ine t o know something about d i f f e r e n t 
campaigns, the whys and where fo res . A l o t of us ,/ho 
a r e good, hard , J . W. T. workers a re asked by our 
f r iends about d i f f e r e n t campaigns tha t a re known t o 
be those of our agency. I t ' s p r e t t y hard to have t o 
say we don ' t know." 

This i s a challenge*. ' What r e p r e s e n t a t i v e ' s answer s h a l l wo p u b l i s h 
f i r s t ? 

STATION H O BROADCASTING 

WE FIND THE SILVER LINING 

I t would be merely s e l f i s h to r e g r e t t h e d e p a r t u r e ' of Mr. P e i r c e Johnson 
t o c a r r y out a program as e n t i c i n g as t ha t which he o u t l i n e s in t h i s 
memorandum: 

The d e t a i l s of my t r i p which you inqu i red about are few. I 
am r e s i s t i n g the i n c l i n a t i o n to see much of Europe and w i l l 
c o n c e n t r a t e on Southern England and P a r i s and i t s e n v i r o n s . 

The Engl ish par t of t h e t r i p w i l l extend over a pe r iod of 
s eve ra l weeks o n l y . V/ith one or two a r t i s t s l i v i n g i n Eng
land v/e p l an to explore the count rys ide in Somerset and 
Devon. Afoot . Before or a f t e r t h i s excurs ion , C. 0 . Woodbury 
of t h e London Off ice and I w i l l "do" t h e London a r t museums 
s y s t e m a t i c a l l y . 

Tho r e s t of the time w i l l be spent i n P a r i s - a Pa rad i se for 
those whose hobbies a re h i s t o r y and a r t . In Par io the program 
c a l l s for a 3tudy of modernist a r t as exh ib i t ed in tne smal le r 
g a l l e r i e s v/ith 3ome r e f e r e n c e to i t s a d a p t a t i o n to commercial 
u s e s , and Gothic and Renaissance a r c h i t e c t u r e . Mr. Alon 
Dement, D i r e c t o r of the Art Center , w i l l be in P a r i s , i n August 
and I s h a l l j o i n him in an i n v e s t i g a t i o n of the v/ork of French 
v/erkers in a p p l i e d a r t s . 
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I shunt be ab le to s tay abroad for a s long as a year but 
w i l l s t r e t c h out the t ime as much as p o s s i b l e . My one 
r e g r e t is t h a t I have not be ab le t o p-rsuade Mr. Resor 
t o move the e n t i r e Nev/ York Office s t a f f t o the French 
c a p i t a l . 

PEIRCE JOHNSON TAKSS OFF FOR EUROPE! 

On Tuesday, June 7 th a s o c i a l and dramatic event of the f i r s t v/ater 
bu r s t upon tho s t a r t l e d p o p u l a t i o n of New York C i t y . The occasion was 
a f a rewel l dinner to T e i r c e Johnson. Cheer ing thousands l ined the sub
t e r r a n e a n passages between the Graybar B u i l d i n g and t h e smal l ba l l room 
of t h e Hotel Rooseve l t . When the news f i n a l l y came out t h a t P e i r c e 
had landed, s ee th ing crowds of humanity went wild wi th j o y . 

He was o f f i c i a l l y welcomed by Mr. S tanley Rosor , prominent New York 
a d v e r t i s i n g man, in beha l f of the J . Walter Thompson Company, and 
decora ted wi th a Gruen V e r i t h i n Watch. 

About s ix ty people nea t ly arranged in t a b l e s of seven each, surrounded 
t h e b lush ing hero at d i n n e r . The guest of honor, a f t e r h i s t h i r t e e n 
year ordea l appeared t o be in e x c e l l e n t shape . Telegrams and l e t t e r s 
of c o n g r a t u l a t i o n s poured i n from the r u l e r s of adje-cent o f f i c e s -
Chicago, C i n c i n n a t i , and Boston. As P e i r c e was an Art D i r e c t o r by 
p r o f e s s i o n and had t h e r e f o r e f requent ly been crowned, t h i s p a r t i c u l a r 
ceremony was omi t ted . 

Assembled to gree t our"Ambassador of t h e Ar t s 'was a g rea t galaxy of 
h i s . t r i c n i c and l y r i c s t a r s who put on a s p e c i a l performance in h i s 
honor . Mr. George Fowler f i r s t r e c i t e d a poem e n t i t l e d "If" . l__ny 
people sa id i t was so good tha t i t reminded them of K i p l i n g . The 
men's copy department and the r e p r e s e n t a t i v e s , a s s i s t e d by Miss 
Huntington as a guest p l a y e r , appeared in oerson in a whimsica l , Bar ry -
esque fan tasy from t h e pen of none o ther than P e r e g r i n e Acland, the 
Wise Man of tho Y e a s t . 

Tragic r e l i e f was fu rn i shed by G. Ayiaar and B. Hoogland in tho form 
of what t h e y claimed to be a song, and A. Deerson and G. Fowler kept 
t h e audience a t fever p i t c h while t h e l a s t play was being p repa red . 

As the f i n a l p i e c e - d e - r e s i s t a n c e - the c e l e b r a t e d Copy-Cats p resen ted 
the o n e - a t t p l ay , " P e i r c e - d t o the Hear t " , profound in i t s depth and 
i n s i g h t . The play was v/el l executed. Some f e l t t h a t t h e a c t o r s should 
hav e b een a l so . 

P e i r c e ' s f r i ends f e l t t h a t he had gone through enough f o r one evening 
and now deserved a l . n g r e s t su he v/as r e l u c t a n t l y allowed t o depar t 
for the warm welcome t h a t awa i t s him in Europe. 
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Mrs. Kathleen Bowker, a graduate of the Women's Edi tor ia l Department 
of the New York Office, is new Vice-Pres ident of Brief English Systems, 
Inc . , engaged in introducing Speedwriting, the new system of shorthand, 
in England. Her address is 17 Cowley St ree t , Westminster, S. W. I , 
London. She would l ike to hear from J . W. T. f r iends . 

Note: So many of the people who answered the News Letter Quest iennaire 
expressed lack of in te res t in the se r ies of a r t i c l e s wr i t ten by various 
publ icat ions , that i t has been decided to discontinue thi3 ser ies with
out including the statement by National Geographic announced in the 
l a s t issue of the News Le t te r . Anyone interested in reading t h i s s ta te
ment, or one from Holland's Kagazine which has jus t been received, may 
have a copy upon applicat ion t_ the News Letter e d i t o r s . 

New Business - Beginning July 1, 1927 the company wil l serve the 
Robeson-Rochester Corporation as i t s advert is ing agency. This new 
c l ien t i s the leading manufacturer of kitchen cut lery, pocket knives, 
e l e c t r i c appliances, household wares, e t c . 

Mr. Lloyd Ba i l l i e v/ill have charge of the contact v/ork and Mr. Day 
o f production. 

Mr. Cherington addressed the New York Food liirketing Research Council 
on Tuesday afternoon, June 22, on the subject: Adapting the Methods 
of Marketing Manufactured Products to the Marketing of Perishable 
Food Products. 

The Media Department of the Few York Office 
has made a study recently (May 20) of the -

Relat ive Standing of the Four Important Weekly Magazines 

In view of the many changes in the r a t e s of publications in the weekly 
f ie ld during 1926 and 1927 the attached comparison of l ineage, c i rcu
la t ion and revenue of four important magazines - Saturday Evening Post , 
Literary Digest, Liberty and Col l iers - is of i n t e r e s t . 

Lineage All magazines reported by P r i n t e r ' s Ink show an increase in 
t o t a l lineage for the f i r s t quarter of 1927 of 6.03 per cent over a 
s imilar period l a s t year. The seventeen weekly magazines show an in
crease for tho same period of 9.75 per cent . Thus, the general trend 
of magazine advert is ing is upward and weekly magazines are above aver
age. The four weekly magazines l i s t e d show a t o t a l decrease for the 
period of less than one per cent . I t i s evident, therefore , that any 
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changes cons t i tu te a shift from one publication to another. The 
decreases in Saturday Evening Po st and tho Literary Digest of 53,000 
and 15,0C0 l ines , respect ive ly , are almost Offset by increases in 
Liberty (47,000) and Co l l i e r s (9,000). Liberty has moved up to 
second place while Col l iers i s s t i l l fourth. 

Circulat ion All four publications show substant ia l increase in c i rcu
la t ion fer the yer-r 1.926. Only annual figures are ava i lab le for the 
Literary Digest. The> Saturday Evening Post showed the great numerical 
increase for the year- 1925 and s t i l l has twice a? much c i r cu la t ion as 
any of the others . Liberty shewed the largest percentage of increase 
(1541J.). 

Revenue Each publicat ion shows a larger revenue for the year 1926 than 
for 1925. Although the Saturday Evening Post shows the smallest per
centage of increase (6.14?.) the amount of the increase i s greater than 
that of any cf the o thers . Liberty shows the highest percentage 
(110.98;.) and the second largest amount of increase. In 1925 the rev
enue of the Saturday Evening Post was three times the to ta l of the 
other three publ icat ions . The Literary Digest produced a revenae in 
excess of the t o t a l for Liberty and C o l l i e r s . 

Rates On the basis of present r a t e s and c i r cu la t ion , the Saturday 
Evening Post shows the lowest rate per page per thousand c i rcu la t ion , 
$2.96. Col l ie rs new r a t e , effective Januarj 7,1928 will be the same 
proport ionately. However, the difference between any of these mag
azine-, is net large enough to be important. The Saturday Evening Post 
probably wi l l remain well in l ine with the other publ ica t ions . Liberty 
or Col l ie rs may or may not become bargains during the year , depending 
on l a te r developments. With the approach of a Pres ident ia l campaign, 
the Li terary Digest probably wi l l be more widely read. 

Conclusions The Saturday Evening Post and the Literary Digest evidently 
are holding thei r own. Liberty and Col l i e r s are making progress in 
both c i rcu la t ion and l ineage . But the Saturday Evening Post s t i l l 
has twice as much c i rcu la t ion as any on. of the others and three times 
as much revenue as the t o t a l for Liberty, Literary Digest and C o l l i e r s . 
Considering a l l the fac to r s , the weeklies s t i l l rank: Saturday Evening 
Post , Literary Digest, Liberty and C o l l i e r s . 

On the New York Office accounts, $184,104 was saved by automatic 
renewals in seven publicat ions t ha t raised the i r ra tes for 1927 adver
t i s i n g . In five v/here the r a t e s become effective e i ther in 1923 or 
would carry over into 1928, there ha? been a saving cf $77,449, or 
a t o t a l saving to date of $261,553. 

F . P . A. in his "Tower" column suggests: 
"Speaking of airplane slogans, t h e r e ' s 

'Good to the Last Drop'" 

Thanks for the ad. Frank. 
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GRAYBAR BUILDING FACILITIES 

Those in the New York Office wil l be interested in the 
following l i s t of some of the f a c i l i t i e s which are now 
or wi l l be avai lable in the Graybar Building: 

Two women's emergency res t rooms si tuated 
on the 8th and 23rd f loors , Rooms Nos. 831 
and 2319, which are in charge of a reg is te red 
nurse and a s s i s t a n t . These are now ready. 

Barber shop - Main f loor - to open soon 

Savarin Restaurant - Main f loor - to open 
August 1st . 

Doubleday Page Book Shop - l_.in f loor near 
entrance to Concourse - wi l l open soon. 

Menzel Flower Shop - ___in floor near entrance 
to Concourse - wi l l open soon. 

L igge t t ' s Drug Store - Main floor - will open soon. 
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Five cop ies of Lewis Mumford's book "The Golden Day" have been purchased 
for t h e New York Off ice l i b r a r y by Mrs. Resor, who i s a g r ea t admirer 
of Mr. Mcuaford. M r s . Resor e s p e c i a l l y u rges everyone t o read t h i s 
book some t ime during t h e summer months as Mr . Momford w i l l g ive a 
l e c t u r e he re t h i s f a l l . 

The l i b r a r y has always l i v e d a busy l i f e brut during the l a s t few weeks 
i t s c i r c u l a t i o n has almost doubled. 

All the books a re f o r a l l members a t a l l t imes v/ i th only one r e s t r i c 
t i o n . I t i s e s s e n t i a l t h a t no one t a k e out a book w i t h o u t having 
i t recorded e i t h e r by Miss Best in the Department of Informat ion and 
Records or by Mrs. Cheevers a t t h e desk in the r e c e p t i o n room. 

Books should be r e t u r n e d a t t he end of a week or the charge renewed. 

STATION S F 0 BROADCAST ING 

Now we need t o hear only from the 
Butcher and t h e Cand les t i c t e Maker 

J . Walter Thompson Company 
Kohl Bldg, San F ranc i sco 

Thanks f o r your c o n g r a t u l a t i o n s . You did your p a r t exceedingly wel l 
w i th master newspaper copy g r e a t l y c o n t r i b u t i n g t o our s u c c e s s . 

S . S. Langendorf 
P r e s i d e n t , Langendorf Baking Co. 

Our c o n g r a t u l a t i o n s were d i spa tched upon t h e r e c e i p t o f news t h a t 
Langendorf had so ld , t he f i r s t day i t ' a s o f fe red , over 12,000 pounds 
of Long-Royal White — had made t h e g r e a t e s t coup in l o c a l bread 
hi st c r y . 

In that t h e r e may be something of i n t e r e s t f o r News-Letter r e a d e r s , 
however s a t i a t e d they may be v/i th such sweet morsels as Mr. Langendorf 
se rved . 

Langendorf has success fu l p l a n t s in San F r a n c i s c o , Berkeley ac ros s 
the Bay and San J03e down on the P e n i n s u l a . On rye bread , Langendorf 
has always l e d . His o t h e r dark breads have been p o p u l a r . In t h e 
l a s t s i x months, with a d v e r t i s i n g , he has put over a 100$ whole wheat 
loa f , the f i r s t a l l - w h o l e - w h e a t - l o a f to be of fe red here by a whole
s a l e b a k e r . And h i s s a l e s of white bread have been growing f a s t e r 
t han any o the r l o c a l b a k e r ' s . 

Only the San Jose p l a n t , however, has the l i o n ' s share of i t s t e r r i 
t o r y ' s v/hite bread b u s i n e s s . Berke ley , which se rves Oakland and 
Alameda, has been doing n i c e l y but the San F ranc i sco p l a n t , in v/hite 
bread s a l e s ha3 been fa r ou td i s t anced by c o m p e t i t o r s . 
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So Langendorf recently created a 1 l /2 l b . white loaf unlike anything 
on the market here - - a pan-baked loaf not so big around as the 
ordinary large loaf but nearly 14 inches long. The nev shape offers 
many advantages — neater s l i c e s , s l ices requiring no trimming for 
t o a s t e r s , 30 to 40 s l i ces from a loaf and so on. 

Our cl ient hear t i ly agreed to the plan for a heavy six-weeks newspaper 
campaign to s e l l the new loaf to consumers before competition could 
step in and v/as especially enthusias t ic about our plan for merchandis
ing i t in advance. 

Roughly the merchandising plan was as follows: 

Not a loaf of Long-Royal was to be delivered t i l l Friday of the s t a r t 
ing week. On tho previous Monday mcrning drivers would leave with 
each grocer a copy of a telegram which, signed by S. S. Langendorf, 
told the driver that news of importance t c every grocer would be 
given out l a t e r in the week. 

Tuesday morning, dr ivers would leave a dodger with each grocer which, 
reca l l ing other Langendorf offering (leading rye, fastest-growing 
v/hite, f i r s t all-whole-wheat-loaf and advert is ing support,) promised 
something s t i l l more outstanding, yet not naming or describing i t . 

On Wednesday morning, drivers v/ould sp i l l the news v/ith a four-page 
newspaper size broadside featuring the sel l ing points of the new shape 
long loaf and reproducing the f i r s t two newspaper advertisements. 

Thursday was l e f t for the taking of orders for Friday de l ivery . The 
dr ivers (we checked i t ) followsd the.plan. 

In Thursday evening papers (two in San Francisco, one in Oakland) and 
the Thursday morning paper in San Jose, the campaign broke with a 
1764-line advertisement headed: "From langendorf ovens tomorrow — a 
new 1 1/2 lb . loaf in a wonderful convenient shape." 

Friday there was a 1,000 l ine follow up. Tuesday cf t h e following 
week and again Thursday, 1000 l i n e s . Single insert ions of 1,000 l ines 
or 420 l ines were scheduled fer the next four weeks. 

The campaign i s n ' t over and Langendorf's possible volume on the Long-
Royal loaf is s t i l l undertermined. The daily bake dropped somewhat 
the l a t t e r part of the second v/eek but i s picking up again s t ead i ly . 

I t was something of an achievement to bring out a brand new loaf here 
and se l l over 18 tons of i t in three days — to increase the t o t a l 
bake of white bread over 21$ in a period of a week. 

The Langendorf Eaking Company did i t and — you read the wire, d idn ' t 
you? 
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Says Kenneth Hinks about t h e Newa L e t t e r : 

There i s need for a persona l tone throughout the l e t t e r . The 'San 
Franc i sco o f f i c o , for example, i s so far from NcwYork. We l i k e t o 
f e e l t h a t we a r e vory c lo se t o the o r g a n i z a t i o n and t o the i n d i v i d u a l s 
in i t . 

I t i s extremely he lp fu l for us to get t o know var ious members of t h e 
New York 0 f f i c 3 when they come t o t h e Coas t . This i3 of n e c e s s i t y , 
i n f r equen t . We hope t h a t t h e News-Lat ter can he lp us t o knew more of 
t h e p e r s o n a l i t i e s in the Eas te rn o r g a n i z a t i o n . 

With 22 runs s a f e ly chalked up in t h e f i r s t s i x i n n i n g s , the San 
F ranc i s co Office n ine weathered a v i c i o u s t e n run r a l l y i n t h e l a s t 
p e r i o d by a s lugging Lord & Thomas and Logan team and won both t h e 
c o n t e s t , 22 t o 15 , and t h e r i g h t t o play H. K. McCann for the l o c a l 
Agency championship. 

The game was cne of those o l d - t i m e h i t f e s t s thftt we 've a l l enjoyed 
in younger send l o t days . T h i r t y - s i x s a f e t i e s v/ere garnered a g a i n s t 
Dwight J e n n i n g 3 , Lord & Thomas and Logan p i t c h e r , and, i n c i d e n t a l l y , 
San F ranc i sco Adver t i s ing Club p r e s i d e n t . 

To Ted J a r d i n e , Thompson t h i r d sacke r , belong t h e l a u r e l s of t h e day. 
Three t imes he c lou ted t h e b a l l so far t h a t he c i r c l e d t h e baoes be fo re 
i t could be r e l ayed i n . 

Eronson hu r l ed commendable b a l l u n t i l t h a t n e a r l y d i s a s t r o u s f i n a l 
i n n i n g . Then Mann ion r ep l aced him, and s t ruck out two t o save t h e 
cont e s t . 

Art Di rec to r Ingwersen, a t the r i s k of o s t r a c i s m , umpired and came 
through unsca thed . 

STATION C 0 BROADCAST ING 

Winning a heroic b a t t l e for h i s l i f e a f t e r he underwent a t r i p l e 
Opera t ion a t the Yayo B r o t h e r s ' h o s p i t a l in Roches t e r , Minnesota, Mr. 
James D. Woolf r e tu rned to h i s home i n Evanston ea r ly t h i s month (June) 
I t i s expected t h a t he w i l l spend t h e remaining weeks of conva lescence 
in t h e Kentucky mountains where he w i l l r ega in s t r e n g t h and h e a l t h 
enough to r e t u r n t o h i s v/ork next autumn. 

A tes t imony to the esteem in which Mr. Woolf i s held by those w i t h . 
whom he has come in con tac t were the t e l eg rams , l e t t e r s and o t h e r 
messages of bes t wishes t h a t poured in to h i s room fol lowing t h e 
o p e r a t i o n . His remarkable v i t a l i t y has m a t e r i a l l y aided h i s recovery 
enabl ing him to leave the h o s p i t a l much sooner t h a n was e x p e c t e d . The 
f a c t t h a t he has r e t u r n e d heme i s a source of g r e a t r e l i e f and g r a t i 
f i c a t i o n t o h i s a s s o c i a t e s in the Chicago Of f i ce . 
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During h i s conva lescence , i t i s l ea rned . Mr. Woolf has developed a 
new hobby fr urn C-adingPaul De Kreu f ' s book, "The Microbe Honterf'.*' 
He has ordered a microscope and w i l l spend some cf h i s l e i s u r e hours 
examining the micro-organisms t h a t coni i r .ously t h r e a t e n man's w e l l -
b e i n g . 

HGOSI.R FIND "BEAUTY IN THE KITCHEN" STRONGEST APPEAL 

The idea of "beauty i n the k i t c h e n " appea ls more t o the American 
housewife than t h a t of saving a .thousand s teps a day" i t would 
seem f ron an i n q u i r y a n a l y s i s of Hoosier a d v e r t i s i n g i n t h e Saturday 
Evening Post for t h e pas t year prepared by t h e Chicago Of f i ce . Tha 
r e s u l t s confirm Mr. Woolf s o r i g i n a l judgement on the copy s l a n t of 
t h i s account . 

A Hoosier adver t i sement appear ing in t h e Satuday Evening Pos t of 
Apr i l 16, w i th i l l u s t r a t i o n s showing the a t t r a c t i v e n e s s of t h e new 
Hoosier u n i t and b r e a k f a s t s e t s , and with h e a d l i n e "Nev/ Hoosier 
Designs for Ki tchen and Breakfas t Room" brought 1369 inquir ies in 
only seven weeks a t a cos t per i nqu i ry of $ 5 . 8 4 . 

This i s cons ide rab ly lower t h a n t h e Inquiry cost fflr any adver t i sement 
t h a t has appeared i n t h e Post dur ing t h e l a s t s i x months. A l l of t h e 
Hoosier Pos t adver t i sements in t h i s p e r i o d have f ea tu red t h e energy-
saving appea l . The f i r s t of t h e s e d i sp l ay ing an i l l u s t r a t i o n of the 
Hoosier , brought 1014 inqu i r i es over a per iod of twenty-two weeks . In 
subsequent adver t i semen t s of t h i s t ype where the idea of r e l i e f from 
drudgery was s t r o n g l y emphasized the naribe-" of i nqu i r i e s f e l l off t o 
as low as 281 and t h e cos t p e r inqu i ry mounted t o as high as $ 3 2 . 0 2 . 

The 1925 campaign s t a r t e d out t o t e l l t he s t o ry of t h e Hoos i e r ' s 
a t t r a c t i v e d e s i g n and harmony of co lo r but t h i s s to ry was changed 
i n August a t t h e r eques t of t h e c l i e n t t o one of t ime and e f f o r t 
s a v i n g . However t h e beauty appea l v/as resumed when i t was found 
t h a t i t r e tu rned t h e g r e a t e s t number of i n q u i r i e s . The Hoosier 
campaign w i l l t h e r e f o r e con t inue to f e a t u r e t h e no te of beau ty for 
the k i t chen during the remainder of 1927. 

PLAUDITS 

"Gulbransen Good Copy" - A B r i t i s h e r 

Zerozone unique 

Laure l s for Libby 

Shooting "heard ' round t h e world" 

A B r i t i s h e r , G i lbe r t R u s s e l l , in h i s nev/ book, "Advertisement W r i t i n g , " 
publ ished by Ernest Tenn- L t d . , c i t e s a p i ece of copy fashioned in t h e 
Chicago Off ice for Gulbransen as "an extremely informat ive adver t i sement ' ' 
w i th"a touch of emotion here and t h e r e , 



J. WALTER THOMPSON COMPANY 

Songs 

317 

" 'The b e a u t i f u l old o n e s . . . t h e i n f e c t i o u s new o n e s . . . s i n g them to t h e 
music of your Gulbransen. 

"•The songs you sarg.vhen you were young—sing them a g a i n . . . t h e simple 
melodies so r i c h in memories. 

" 'The ca tchy tunes your c h i l d r e n hum—bring t h e i r music i n t o your 
home. Make t h a t home where the young people love t o g a t h e r . Learn 
t h e g r e a t e s t joy of music, t he joy of s i ng ing t o music you play 
y o u r s e l v e s . ' " 

DIAGRAM PLUS ILLUSTRATION 

An e f f e c t i v e b i t of photography combining t h e i n s t r u c t i v e f e a t u r e s 
of a diagram and t h e i n t e r e s t element of a s t r a i g h t i l l u s t r a t i o n has 
been done for Hass le r by t h e Chicago off ice under t h e d i r e c t i o n of 
Walter S t o c k l i n , head of the a r t depar tment . 

The a r t department wanted an i l l u s t r a t i o n wi th which to dramat ize 
t h e copy s tory t h a t at n igh t you see why even "smooth roads cause 
g a l l o p i n g , a r i d i n g discomfort which a se t of Hass l e r s can remedy. 
At night t h e steady., evenly d i s t r i b u t e d i l l u m i n a t i o n of an au tomobi l e ' s 
h e a d l i g h t s b r i n g out c l e a r l y t h e l i t t l e r i s e s and dep res s ions in t h e 
road ahead t h a t cause t h i s uneven r i d i n g . Every m o t o r i s t has observed 
them. 

I t was f e l t t h a t an ordinary b l ack and whi te diagram would be too 
u n i n t e r e s t i n g . E f f o r t s werewasuoccssful t o photograph, a t n i g h t 
w i t h powerful s e a r c h l i g h t s , a s t r e t c h of a c t u a l road long enough 
t o make a good i l l u s t r a t i o n . S u f f i c i e n t candle power ccuid n e t 
be mustered. 

Faced by t he se two d i f f i c u l t i e s , ?"r. S t o c k l i n decided to photograph 
a "model" diagram v/hich should look l i k e a road and ye t n o t " fake" 
i t . He c o n s t r u c t e d a min i a tu re road s ix f e e t long . f modeling c lay 
on a beaverboard b a s e . The sur face v/as co r ruga ted as i t had a c t u a l l y 
appeared on a cement road j u s t ou t s ide of Chicago and the whole model 
was photographed a t night under the i l luminat ion of s e a r c h l i g h t s 
t o t a l i n g 300 ci__dle power. The r e s u l t s were pronounced very s a t i s 
f a c t o r y . This i s t h e photograph now appear ing in a l l Hass le r adver
t i s i n g . 

400,000 INQUIRES FOR CROWELL 

There has been an e x c e p t i o n a l response from merchandisers to Crowell 
newspaper a d v e r t i s i n g prepared dur ing the pas t y e a r by t h e Chicago 
o f f i c e , accorc . :-vg to r e e e r l s in t h e bus ines s ex tens ion department cf 
t h e Crowell puh . i ca t : i ons . This a d v o r t i s i n g has been f e a t u r i n g t h e va lue 
of t i e - u p s through bhe s a l e s force wi th n a t i o n a l a d v e r t i s i n g in 
Crowell p u b l i c a t i o n s , i t has employed t h e coupon system, o f fe r ing 
t h e Vest Pocket Sales-___ker, a l i t t l e manual for Salesmen, and f r ee 
r e p r i n t s of American and Woman's Home Companion a d v e r t i s e m e n t ? . 
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jjere a r e the f i g u r e s t o d a t e . 

Test Pocket Sales-M-kers 13,300 
American R e p r i n t s 137,713 
Woman1 s Home Companion 289,042 

GO WEST, YOUNG MAN (VIA THE PURLIN-TON) 

I t i s expected from p resen t i n d i c a t i o n s t h a t 1227 w i l l be t h e b i g g e s t 
yea r the Furl ingtom has eve1" hod in summer t o u r i s t bus iness West . 
More bookingr have been r ece ived for B u r l i n g t o n Escorted Tours t h a n 
ever b e f o r e . The number of i n q u i r i e s from n a t i o n a l mr.gaz ine .adver t i s ing 
of Summer T o u r i s t t r a v e l exceeds by mere t h r n 4,000 the number r ece ived 
over the sane p e r i o d of t ime i n 1926. 

Analys is of comparat ive r e t u r n s from d i f f e r e n t amounts of space used 
i n t h e Saturday Evening P o s t s > f a r t h i s y e a r shew t h a t a f u l l page 
"pu l l ed" more t h e n twice as many i n q u i r i e s as a ha l f page. A page 
run on _lar_h 19 brought 1,468 r e sponses . The h ighes t r e t u r n on a 
h a l f page in t h e same medium has been around 600 . 

A group of pa r t t ime a t h l e t e s r e p r e s e n t i n g near ly every department 
in the Chicago of f ice have organized a playground b a l l team p r e p a r a t o r y 
t o inaugura t ing a playground b a l l league among a d v e r t i s i n g agenc ies 
in the Windy C i t y . 

Th i s mild form of b a s e b a l l i s guaranteed not to b r u i s e t h e p e t a l -
t e x t u r e of a copy ' . .T i te r ' s hands nor t o r e q u i r e overmuch e x e r t i o n 
on the pa r t of an a r t d i r e c t o r . I t i s p layed with a b a l l as sof t 
and round as a f i f t e e n - c e n t g r a p e f r u i t on a abridged b a s e b a l l diamond. 
Underhand p i t c h i n g i s r equ i red as swift as the t w i r l e r can p i t i t ove r . 
The gams of playground b a l l has been in vogue for some bime among 
American c o l l e g e s tuden t s v/ho p r i d e themselves en being gent lemen. 
I t i s t r u l y a gen t leman ' s game and t h e r e f o r e r e a d i l y accep tab le to 
t h e Chicago o f f i c e . 

The team i s cap ta ined by a gentleman named McBreen whose n a t i o n a l i t y 
we s h a l l leave t o the r e a d e r ' s imagina t ion , and managed by Jack Lang, 
t h e he ro -hu r l er of Antioch C o l l e g e . 

'Perhaps one of the b e s t dea le r con tac t making adve r t i s emen t s we l a v e 
seen on r e f r i g e r a t i o n " i s the way the A d v e r t i s e r s ' Weekly (Bay 23) 
si_.es up a recent newspaper adver t i sement prepared by the Chicago 
o f f i c e for Zerozone. 

"Zerozone i s a d v e r t i s i n g i t s d e a l e r s in a unique and e f f ec t i ve way", 
the item c o n t i n u e s . " I t d i s p l a y s w e l l - p r i n t e d h a l f - t o n e s of t h e 
p r i n c i p a l d e a l e r s ' s t o r e f ronts with the address of each. 'These 
d e a l e r s ' , the adver t i sement says , "make i t easy for you to have ..". 
Zerozone ' 

http://si_.es
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"The whole adver t i sement sums i t s e l f up in 'Wai t ing fo r you — a s p e c i a l 
demonst ra t ion of t h e g r e a t e s t housekeeping improvement in a g e n e r a t i o n . . 
. . .Drop in s o o n . ' " 

An adver t i sement prepared by t h e Chicago o f f i c e f o r Libby, McNeil & 
Libby appear ing i n t h e March i s s u e of Hotel Management, (food p r o f i t s 
s ec t i on ) was judged t h e b e s t food p r o f i t adver t i sement i n t h a t i s s u e 
by General J . L e s l i e Kincaid, p res iden t of t h e American Hotels 
Corporat ion,- and Hnerson D. Owen, p u b l i c i t y d i r e c t o r o f the United 
Hotels Company. ' 

The a d v e r t i s i n g in t h i s p u b l i c a t i o n i s reviewed each month by General 
Kincaid and Mr. Owen to s e l e c t copy, layout and p r a c t i c a l appeal of 
g r e a t e s t i n t e r e s t t o h o t e l e x e c u t i v e s . 

The judges s t a t e d t h a t t h e Libby adver t i sement was "put up in good 
workmanly fashion" v/ith t h e copy " a good example of a t t r a c t ive b u s i 
ness a p p e a l . " Their announcement was made in t h e H i ; i s sue of I n s t i t u 
t i o n a l Merchandis ing. 

Proving himself an a r t i s t in more t h a n one f i e l d , W a l t e r S tock l i n , 
head of t h e Chicago o f f i c e ' s a r t department , broke two wor ld ' s r e c o r d s 
i n r e c e n t matches for t h e r e v o l v e r championship of t h e Uni ted S t a t e s . 

S t o c k l i n f i r s t broke t h e w o r l d ' s m&xk.- for 20 s h o t s , s c o r i n g 195 out of 
p o s s i b l e 200, and t h e n s h a t t e r e d t h e r eco rd for 3 0 shots v/ith 280 out 
ofl'a p o s s i b l e 300, for a t o t a l of 476. He s h o t a g a i n s t 150 of t h e 
bes t marksmen in the c o u n t r y . 

The match was h e l d under t h e a u s p i c e s of the Uni ted S t a t e s Revolver 
A s s o c i a t i o n . S t o c k l i n r e p r e s e n t e d t h e Hamilton Club of Chicago. 

Whether Terry Druggan and Scar face Al Caponi, Chicago g a n g s t e r s , are 
n e g o t i a t i n g for S t o c k l i n ' s contract could not be a s c e r t a i n e d a t t h e 
t i m e t h i s c o n t r i b u t i o n was submi t t ed . 

AMERICAN ADVERTISING INFLUENCE ON EUROPE 

Tv/o i tems from abroad sugges t ing the e x t e n t t o which American adver
t i s i n g i s now being f e l t in England and in Denmark have been c o n t r i b u t e d 
by Mr. Young. 

One comes i n Adrian Head's l e t t e r from Copenhagen t o Mr, Young. 

"There i s one point , though, I know w i l l be i n t e r e s t i n g : 
P i r a t e - i n g i s v e r y common here — both of a r t work and 
of i d e a s . We found Buick a r t r e a p p e a r i n g i n soap a d v e r t i s e 
ments, and mi s se l l aneous American a r t from newspapers uid 
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magazines turns up en every hand. One young 
man in charge of an agency operated as a sub
sidiary of Uusi Suomi (the larges t Helsingfors 
daily in the Finnish language 0 has even shown 
me a proof of a coffee cl ient of h is v/hich con
tained twin thumbnail cuts of t h e Maxwell House 
cup-and-drcp — with the Finnish equivalent 
of "Good to the las t drop" as a caption under 
each*. Some news spreads far and turns up in 
odd p laces ." 

The second item v/as clipped by Mr. Young from the London Daily Express. 
The "movie" wr i te r for that paper, A. G. Atkinson, complaining that Sir 
Ph i l i p Cunl i f fe -Lis te r ' s attempt to "impose a quota of Br i t i sh films 
on the Br i t i sh cinema owner" i s unwise, declares tha t h i s decision v/ill 
not meet with the approval of the movie-going public and analyses the 
s i tua t ion as follows: 

"The plain t ruth about the Br i t i sh film s i tua t ion 
is tha t the bulk of our picture-goers arc Americanised 
to an extent tha t makes them regard the Br i t i sh film 
as a foreign film, and an in te res t ing but more f r e 
quently i r r i t a t i n g interlude in the i r favourite enter
tainment . 

"They go to see American s t a r s . THEY HAVE BEEN BROUGHT 
UP ON AMERICAN PUBLICITY. They ta lk America, think 
America, and dream America. We nave several mil l ion 
people, mostly women, who, to a l l intent and purpose, 
a re temporary American c i t i z e n s . " 

From Helsingfors on the Bal t ic coast , Adrian Head, 
formerly cf the Chicago office, sends t h i s l e t t e r 
to Mr. Young. Adrian is now with the J . Walter 
Thompson foreign legion engaged in carrying on the 
General Motors campaign in the land of the Vikings. 

Dear Mr . Young: 

Nine o'clock of a dandy day, and I'm s t i l l writing by natural 
light - which proves that J.W.T is spread ra ther far a f i e ld . 
In fact t he Legion's northern wing has been campainging by 
forced marches of l a t e . Last week in Oslo - now in Helsingfors 
saving 40 hours t rave l l ing time by going by a i r both ways from 
Stockholm. When my work i s done here on Saturday v/e'11 have 
the G.M. invest igat ions in hand in a l l these countr ies except 
the three small Bal t ic S t a t e s . Eruce did Poland and Danzig in 
a scatter-gun fashion about ten days ago. So we are rapidly 
get t ing ready for rea l production on G.M. v/ith other l i t t l e 
b i t s of business such as Royal in Sweden coming in now and then. 
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I saw B i l l Maugey i n Stockholm on Saturday and found G. M. 
Nerdiska making r a p i d s t r i d e s . The p l an t i s t o be ready 
for p roduc t ion on December 1 . Have no t had t ime yet t o go 
i n t o the mat te r wi th Sam, bu t i t seems l i k e l y t h a t v/e w i l l 
comply with B i l l ' s wishes and get t h e of f ice going in 
Stockholm scon a f t e r October 1 . We a r e t e begin a c t u a l 
p l ac ing under Nord i ska ' s s epa ra t e budget a s of January 1, 
1928. I th ink we a re going to have a ver:/ p l e a s a n t r e l a t i o n 
ship t h e r e - B i l l i s f ine t c work w i t h . 

De&orah hasr of ten asked me when we might expect to lay 
a p l ace for you at our b o a r d . . . . When 3hai l I say? There i s 
s t i l l a g r e a t d e a l t o be done on your Engl ish language 
campaign. J u s t t h i n k what a grand t a c t i c a l oppor tun i ty here 
i n H e l s i n g f o r s , where t h e - n a t i v e s themselves c a n ' t dec ide 
what language t o speak*. But whatever the excuse you f ind , 
w e ' l l t r y to keep a g l a s s of cur 1662 Amonti l lado i f y o u ' r e 
not too l o n g . 

S i n c e r e l y , 
Adr ian 

BURLINGTON AND THE "NEVS" 

Another n a t i o n a l a d v e r t i s e r has benef i ted from the even t s t h a t c a s t 
t h e "news cf t h e d a y . " Thi3 t ime i t i s t h e Bur l ing t on R a i l r o a d , 
whose s e r v i c e t o t h e Black H i l l s w i l l de r ive increased pa t ronage 
from t h e columns and columns o f p u b l i c i t y w r i t t e n about t h e Black 
H i l l s because of P r e s i d e n t C o o l i d g e ' s summer v a c a t i o n in the West . 

For some t ime , B u r l i n g t o n o f f i c i a l s have been c o n s i d e r i n g p lans 
for developing or h e l p i n g t o develop t h e r e s o r t f a c i l i t i e s i n t h e 
Black H i l l s in t h e same way t h a t the T u r l i n g t o n has encouraged, 
through i t s t r _ v e l a d v e r t i s i n g and s e r v i c e , the b u i l d i n g of h o t e l s 
and r e s o r t s in G l a c i e r , Yellowstone, and Colo rado . When the 1927 
a d v e r t i s i n g campaign was planned, i t v/as decided t o i n s e r t a 
paragraph about t h e exc lus ive Bur l i ng ton s i d e - t r i p f ea tu re t o t h e 
Black H i l l s , t h u s beg inn ing t o a rouse i n t e r e s t in tha t s e c t i o n of 
t h e country and bu i l d up Bur l ing ton s e r v i c e to i t . 

However t h e v a c a t i o n t r a v e l season t h i s year had hard ly begun when 
t h e P r e s i d e n t announced h i s p lans f o r the summer, and a u t o m a t i c a l l y 
t h e news columns opened t o a d v e r t i s i n g , e n t i r e l y g r a t i s , t h a t a 
budget of m i l l i o n s could never have purchased. 

Two weeks l a t e r , a t t h e r e q u e s t of t h e c l i e n t t h e Chicago o f f i ce 
prepared a new 6 0 0 - l i n e newspaper adver t i sement emphasizing t h e 
exc lus ive B u r l i n g t o n s i d e - t r i p t o t ha Black K i l l s on t h e way to 
t h e Na t iona l P a r k s . The copy of t h i s Black H i l l s adver t i sement 
was i n good t a 3 t e , cf c o u r s e , o m i t t i n g r e f e r e n c e t o t h e P r e s i d e n t ' s 
v a c a t i o n . 
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Now, d a i l y , through t h e summer months, s t o r i e s , sent t o the papers 
from press headquar t e r s in t h e Black H i l l s , cont inue t o a d v e r t i s e 
t h e Black H i l l s v a c a t i on-lands in very v iv id and romantic fash ion . 

I n c i d e n t a l l y , the Chicago o f f i ce has suggested to t he B u r l i n g t o n t h a t 
t h i s r a i l r o a d employ a man well versed in the lo re and h i s t o r y of 
the H i l l s and at t h e same t ime a b l e t o mix wi th t h e newspaper correspond
ents and a n t i c i p a t e t h e i r n e e d s . This r e p r e s e n t a t i v e , i t i s u rged , 
could c r e a t e no end of good w i l l between the B u r l i n g t o n Ra i l road 
and the p r e s s by s tand ing ready to accommodate newspaper cor responden t s 
"cover ing" t h e P r e s i d e n t ' s vaca t ion when h is advice c r s e r v i c e i s 
r e q u i r e d . 

STATION C I N 0 BROADCASTING 

Says B i l l Groom: 

"The enclosed r e p r i n t of a l e t t e r sent out r e c e n t l y by Westheimer & 
Company, stock brokers of C i n c i n n a t i , may p o s s i b l y con ta in something 
cf i n t e r e s t t o readers of t h e News-Let te r . 

I t i l l u s t r a t e s how one of our J . Wal te r Thomps on accounts has fa red 
p r o f i t - w i s e s ince 1911 , t h e year i n which they commenced a d v e r t i s i n g 
through u s . " 

DIVIDEND RECORD OF THE GRUEN WATCH COMPANY 

For t w e n t y - s i x consecu t ive yea r s t h e Gruen Companies have p a i d r e g u l a r 
d iv idends a t a minimum of 7 p e r cent in cash on a l l ou t s tand ing s t o c k s . 
The common and p a r t i c i p a t i n g s tocks have r e c e i v e d s u b s t a n t i a l e x t r a 
d iv idends as evidenced by t h e fo l lowing d a t a : 

The f i r s t p u b l i c o f f e r i n g of $100 par v a l u e common s tock 
was sold a t par in Janua ry , 1909. Dividends a t the r a t e 
of 7% were pa id each yea r t h e r e a f t e r u n t i l l a y , 1915, when 
a s tock dividend of 100 per cent v/as d i s t r i b u t e d . This 
new s tock immediately paid 7%, t o g e t h e r w i t h t h e o r i g i n a l 
s tock , or the equ iva len t of 14$ on the o r i g i n a l inves tment . 
Th i s r a t e v/as pa id for t h e years 1915-16-17. During 1918 
and 1919 a d ividend of 3% was d i s t r i b u t e d , or 15/. on the 
old s t o c k . 

During 1920 and 1921 t h e dividend pa id was 9%, or 13% 
on the o r i g i n a l inves tment . In January , 19 22, each 
common share was exchanged for ?§• sha res of new no par 
va lue common.. An o r i g i n a l share of $100 par va lue s tock , 
t h e r e f o r e , became 15 shares of the p resen t no par value 
s tock on which $ 1.75 per share i s being pa id annua l ly , 
o r t h e equ iva l en t cf $26 .25 on the o r i g i n a l inves tmen t . 
This r a t e was pa id throughout 1922-23-24 and 1925. In 
1926 S2.00 per share w&3 pa id . 
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A Tabulated Yearly Dividend Record 

Year Dividend Re turn on o r i g i n a l 
Share of Stock 

1909 t o 1915 7% # 4 * 0 0 
*1915 a remarkable s tock dividend occur red . See below. 

1916 7% 14.00 
1917 7% 14.00 
1918 T$ 16.00 
1919 8% 15.00 
1920 9% 13.00 
1921 9% 18.00 

**1922 $1>75 See n o t a t i o n below.26.25 
1923 .1 .75 26.25 
1924 1.75 26.25 
1925 1.75 26.25 
1926 2.00 30.00 

To ta l . .$294 .00 

*100$ s tock dividend was pa id , which s tock im
mediately paid 7%, making a t o t a l on old s tock 
of ;$14.00 per s h a r e . 

**In 1922 the stock was s p l i t up 7-g- she.res nev/ no 
par common for each share of old s tock h e l d . An 
o r i g i n a l sha re , t h e r e f o r e , became 15 shares of 
new, on which -$2.00 per share annua l ly i s being 
p a i d . 

From t h e above i t can be seen t h a t one share of Gruen common stock 
purchased i n 1909 at 3100.00 now r e p r e s e n t s 15 shares of s tock s e l l i n g 
a t §50.00 or a market v a l u e of $750 .00 . During t h i s p e r i o d d iv idends 
of $294.00 per share have been p a i d . The s tock , t h e r e f o r e , has paid 
i t s e l f cu t i n d iv idends almost tripee t imes in a pe r iod of 13 y e a r s , 
and has enhanced in value from J-plOO.OO to $750.00, or seven and one-
h a l f t i m e s . 

The cash dividends paid average 16.32$ for t h e 13 year pe r iod , or 
for e n t i r e per iod 7% annua l ly on o r i g i n a l .$100. investment p l u s cash 
$168.00, and now the stock has a market va lue of about <?750.00 

E d i t o r ' s Note: This s ta tement for Gruen Watch r e c a l l s an e d i t o r i a l 
e n t i t l e d "Goco Management and Stock P r i c e s " which appeared in the 
June 16th i s sue o f P r i n t e r s ' Ink Weekly. In looking over a n a n a l y s i s , 
p repared by an o f f i c e r in a l a r g e investment house , of 477 common 
s tocks t r aded in on t h e New York Stock Exchange Tuesday, June 7 th , 
t h e e d i t o r was s t r u c k by the number of n a t i o n a l a d v e r t i s e r s r e p r e s e n t e d 
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in 45 per cent of t h e stock3 which were wi th in 10 pe r cent of t h e i r 
high p r i c e s for t h e y e a r . They were: American R a d i a t o r , American 
Telephone & Telegraph, American Tobacco, A t l a s Powder, Bayuk Ciga r , 
Bon Ami, Burroughs Adding Machine, Byers P i p e , Canada Dry, Case 
Threshing Machine, C e r t a i n t e e d P r o d u c t s , Chandler , Ch rys l e r , Coca-
Cola , C o l l i n s and Aikman, Du Pont , Eastman Kodak, Fleischmann, General 
Motors, Gold Dust, Goodyear, Gotham, Hudson Motors, Ind ian Motorcyc. e, 
I n t e r n a t i o n a l Business Ma ch ine , I n t e r n a t i o n a l Ha rves t e r , I n t e r n a t i o n a l 
S i l v e r , Kuppenheimer, Lambert Pharmacal , Lehn & Fink, L igge t t k Myeis, 
Long Bel l Lumber, M i l l e r Rubber, Nat iona l B i s c u i t , Na t iona l Cash 
R e g i s t e r , Na t iona l Lead, Packard, Postum, Reynolds Tobacco, Simmons 
Co . , Union Carbide , U. S. Hoffmann Machinery, Vic Chemical , Vivaudou, 
Westinghouse, V/hite Rock, Wrig ley . 

"Evident ly" says P r i n t e r s ' Ink, " t h e r e i s a very c l o s e connec t ion 
between good management and c o n s i s t e n t a d v e r t i s i n g , and t h e good-wi l l 
engendered by a d v e r t i s i n g for a product c a r r i e s over a l s o i n t o the 
good-wil l of t h e i n v e s t i n g pub l i c toward t h e s e c u r i t i e s of the 
c o r p o r a t i o n which a d v e r t i s e s . " 

LONDON OFFICE BROADCASTING S. 0. S. 

"Espec i a l l y a re we be ing worr ied by t h e Con t inen t a l Off ices for t h e s e 
News-Let ters as appa ren t l y they regard t h e News-Letter as a message 
from home, and hunger for ne.vs which we a r e ab le to appease only 
a t long i n t e r v a l s , and then en masse. 

As t h e r e a r e now 52 people i n t h e London Office in a d d i t i o n to t h e 
c o n t i n e n t a l o f f i c e s , and we want the new people t o get t h e s p i r i t 
of t h e Company - i f t h e s e come r e g u l a r l y and in s u f f i c i e n t q u a n t i t y 
i t w i l l he lp us t remendous ly . E s p e c i a l l y i f you can put sahe news 
i n which w i l l be a p p e t i z i n g to them and to the e x i l e s a b r o a d . " 

NEW MINIMUM SPACE REQUIRE,.__.__ IN HARPER'S BAZAR 

Beginning wi th the September 1927 i s s u e , Harpe r ' s Bazar w i l l re fuse 
t o accept d isp lay a d v e r t i s i n g in s i z e s smal le r t han one -qua r t e r page . 
Harper ' s Bazar f e e l t h a t t h i s r u l i n g v / i l l improve the p h y s i c a l 
appearance of the magazine and in t h a t way give an adaed advantage to 
adver t i s e r s . 


