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Wo wish to congratulate lir. Henry Stevens on his recent marriage.
iIr. Stovens was married to HMiss Stella Riggs of Portland, Oregon
on iy 28.

our Sun-Jaid Advertising Exhibit in Fresno

Acclaimed as the Ifost Original
and Intercsting of the Exhibits

The San Francisco 0ffice made an interesting cxhibit of Sun-Maid
advertising at the amual convention of the Pacific Coast Adver-
tising Clubs in Fresno, May 25th to 28th. Ve split the exhibit
into two parts:

l. The Bakery Campaign
2. The Grocery Campaign

In two scrics of booths which convergod to a grocery storc and a
bakery, sidc by side, wc showed the steps in cach campaign by which
the advertising oporated on the prospective buyer of Raisin Bread,
or by package raisins.

In the booth portraying the magazine advertising on package raisins,
for instance, we showed & woman model rcading a magazine advertise-
mont. On the sides of the booth werc proofs of the magazine campaign,
the original art work, 2md an oxhibit showing the various mechanical,
steps in producing a magazine color page.

Then therc was the ncwspaper booth portraying tho nowspaper campaign
in @ similar way, and a third booth in which the poster advertising
was displaycd. A brief, running story in a large pancl over these
booths described the main idca of the campaign and showed how the
various phases of it dirccted decmand to the grocery which was repro-
scented by a window containing a Sun-ilaid display, and through which
could be secn anotheor model making a purchase of Sun-lfaid Raisins
from the grocer.

The exhibit for the bakery campaign was handled in a similar way,
with booths for thc magazine advertising, the nowspaper advertising
and the posters, and showing as a result, a woman buying a2 loaf of
Raisin Bread in a bakery.
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San Francisco Qffice (Contimued)

Over the shelves in the grocery store was a card seen through the
window which read, "In addition to Sun-12id Raisins the J. Walter
Thompson Company handles the advertising for the following grocery
products." And then followad the impressive list of thirty-two
other grocery products of our clients. Packages of all these pro-

ducts were displayed on the shelves.

The exhibit attracted z good deal of attention, and while there was
no prize offered this year for the best agency display, the exhibit
of the J. Walter Thompson Company was freely acknowledged the most
original and interesting.

Since the Convention was held this year in Fresno, the home of
Sun-Maid Raisins, it gave an opportunity to the officials of the
Sun-ilaid Raisin Growers Association to get & clearer understand-
ing of the purpose of their advertising, ard the mechanical steps
in building zdvertising pages.

* * *

Ur. Harlan Smith gave a talk before the Agency Departmental of the
Convention on the subject, "ilaking Advertising Copy llore Productive."

Mr. Ellis Goes to Chicago

Mr. Ellis left on June 3 for Chicago where he will work on the ad-
vertising plan for the Sperry Flour Company. He will also hold
meetings in Chicago and in New York of Sun-ilaid Division ifanagers,

in which next year’s advertising plans and the three new Sun-Maid
portfolios will be discussed. Mr. Ellis plans to be gone about a
monthe.

* * *

Concerring Copy

Advertising Fortnightly makes reference to J. Walter Thompson
pioneering as follows:

"Rleischmann introduced us to vitamines
and everyone else took them up socially.
Iux introduced us to flakes and there's
a snowstorm of them."

Our imitators have paid us a tribute of flattery in its sincerest
form.
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The Savage Double Spread Pulls Heavily

The Savage-Pest campaign, (News Letter Ho. 28) which opened with
double spread in the Post, llay 17th, has caused a very great amount
of favoratle comment &amorg cporteren and comservationists. Letters
have come in from magazine editors, Same commissions and authors,
congratulating The Savage Arms Corporation on this piece of copy.
One superintendent of schools wrote ir asking for reprints to dis-
tribute to school children in connection with their study of natural
history. :

A large nmumber of Savage dealers and jobbers have also written in,
many of them stating that this is the best and most helpful ad-
vertising ever produced in the arms and emmunition field. Several
thousand reprints have already been voluntarily requested. By the
end of the second week, 1330 requests for the Savage and Stevens
catalogues had been received from prospsctive purchasers as a re-
sult of this advertisement.

The British "Pop" Book

About 84 per cent of the population of England is within three
hours' rail ride of either London or lianchester, and 86 per cent
of the population of Scotland is within three hours' rail ride

of Glasgow. Within five hours' ride of one of thess thres centers
lie practically all the main towns of Great Britain.

This point illustrating the compactness of the British market is
brought out in the new Population Handbook of Great Britain and
Ireland which has just been completed by the Research Department.
It is to be ready for distribution in connection with the London
Convention of the Associatnd Advertising Clubs of the Viorld.

The new book is uniform in size of type page with the fmerican
"Population and Its Distribution". It is illustrated by nine

maps and contains population figures for Great Britain and Ireland
by counties anil citises, and a table showing the number of whole-
sale and retail outlets in the main distributing trades for England,
Scotland and Wales.

An interesting feature of the book is a brief description of Great
Britain and Ireland showing the connection between their natural
resources and their economic development.
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Chicago Personals

Miss Edda liorgan, our Chicago Hews Letter correspondent, paid the
New York Office 2 visit last week.

¥iiss Williams, who has been lir. Young's secretary for some years,
has left the Chicago Office. Her place has been taken by lliss
Hubsch of the San Francisco Office.

b}

* * *

Vhy Swift & Company Use Two
Tyvpes of Advertising

Results from an institutional campaign
to combat prejudice
And from copy that sold company's products

The May issue of "Judicious Advertising" discusses at lsngth how
advertising widens the market and increases sales volume as told
in Swift & Company's 1924 Year Book.

This copy of "Judicious Advertising" and the Swift Year Book may
be secured from the Editor.

The "Breath of the Avemme" Qrganigation

The Breath of the Avenue Organization has been in existsnce about
two years. It is a group of stores that by concerted efforts are
reducing the element of speculation in style merchandising.

Only one store in each city is eligible for membership in the or-
ganization, with the exception of greater New York, where several
stores are members.

New York is the source of many valuable style arnd store ideas. And
because New York is a laboratory where fashion trends and merchan-
dising methode are watched and weighed, there is maintained for
stores in The Breath of the Averue Organization a New York news
headquarters at 681 Fifth Avemue. The members of this staff are
the New York eyes of member stores all over the country.

The Breath of the Avenue keeps members of the organization in constant
contact with all the activitles of Now York that arc of interest to
stores, ahd twicc cach wock The Braeath of thc Avemue bulletins go

out to member stores.
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"Broath of the Avemue" (Continued)

How the Nows is Gathered

To cover all sources of nows, the editorial staZff the The Breath
of the Avenue lays out New York by a system of beats or routcs -—
much as a newspaper oporates.

Store Beats

There is a complete and contimuous covering of advertised or un—
advertised selling activities; the constant inspection of all do-
partments of stores for stylc ideas; the watching of windows and
interior arravgements for display enggostioms. Thase store beats
cover all the deopertmont stvoros of Hew York and Brooklyn; the
popular priced and exclusivo specialty shops; and tho stores that
spocialize in furniturc, rugs, house furnishings, otc.

The advertising of all these stores is carefully checked cvery morn-
ing. Reporters go out every day to cover special events, to gather
information abcut best selling prices and style trends, to gather
selling and display ideas from these promotions that may be helpful
to all member stores.

Stvle Routes

The Breath of the Avenue covers all the important places where
fashions are worn by the women thkat make Fashion, such as Fashion-
able restaurants and hotels, roof gcrdens and the smart dancing
clubs; opera and theatre first-nights; social cvents and tho in-
coming and outgoing of tho ocean liners.

Tho organization maintains fashion correspondents in Princeton,
Yale, Vassar and Smith, and exclusive country clubs. The fashion-
able winter and surmer resorts are also covered.

Vell-known authorities arc intervicwed, specialists in all phases
of style, in merchandicing, in display -- men iike Paul Poiret,
or Leon Bakst.

Specially traincd reportore do research work in the musoums and
libraries, looking for material that will help stores tell their
mcerchandising story.

A recent issue of "Tho Brcath of the Avemioe" is at the Editor's
desk. :
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Why Not Buy Some PyKrust?

IMr. Greer was in from the field for a day or two and in the course
of conversation said he was surc that many members of the organi-
zation had not yet tried Pykrust,

Here is a chance for us to oarmn the gratitude of the peoplc at hamo
and spread the glad tidings of something which is a real boon to
the busy mothers, sisters or wives who keop house for us.

If any of our pcople in the branch offices will write to the Editor
of tho News Letter, she will be glad to send them a sample ¢f PyKruste.

The PyKrust Sales Drive in New Haven

Mr. Greer armounces that the sales crive in New Havenm is nearing
completion and that excellent distributior has been sccurcd theree.

This is, of course, only part of a sales drivc which has been on

gince the middle of January in upper New Ycrk State and in New
Englard .

The cities which have beecn opened up to the present time are Spring-
field, Hartford, lMeriden ard New Haven in New England and Syracuse
and Rochestcr in New York State.

The New Magezire - "Liberty" -

Changes from Colcictc to 4-Color Process

We have advance information from our Chicago office to the effect
that the Chicago Tribune is contemplating printing future issues of
"Liberty" lMagazine by both the colorato process (with which they
started) and the 4-color process as used in the recgular magazines.

It is the confidential understanding of our Chicago office that from
200,000 to 300,000 copies will be printed in coloroto and anproximate-
ly 500,000 by 4-color process in the Cuneo-Homneberry plant at Chic-
ago. The coloroto edition will be for distribution in very small
towns and for R.F.D. mail.

Under this arrangement it will be necessary for advertisoers to give
the publisher 2 set of 4-color process plates as well as a color
drawing for the coloroto edition.

Official notice of this change is being withheld by the publication
pending the working out of the details of manufacture and costc -=-
such as whether the advertisers or publishers will stand thc cost for
the extra set of 4-color engravings.

The publishers have promised additional information very shortly.

This change will go into effect with the issuc of June 21st.
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To Vhom Vo Are Selling!

The editor of the Nows Letteor had occasion to cell up onc of
New York's lecading grocory stores to inguire about an Znglish
brand of custard powder.

The young woman who answercd the call was tclcophone doaf for
onc thing!

Do you koep Bird*s Custard Powder2?"

"No! not mustard = custard: Bird's CUSL‘.RD POVDER -~ C - as in cussi"
"Yeh - I got ych now - Custard - but I don't get the foist woid"
YBIHD'S . B =TI =R =D =3

Then just as the party of the first part was due for an apoplcctic seizure
a groat light broke over tho talented saleswoman -

"Oh yeh - I got yeh now ~ Boid's Custard Powder. Naw, we don't kecp
it miss, only Boid's Sced and Boid Gravecli®

Hotwithstanding the fact that this sounds too good to be truc the editor

of the Hcws Lotter is preparcd to go beforc a notary public and swear to
ite

Libby, licleill Business in Oricnt Growing

"Whilo general conditions in most foreign countrics wore unsatisfactory
during the year, due to political disturbances, our business has shown
a splendid increase in volume,'" states Edward G. IHcDougall, president
of Libby, McKeill & Libby, Chicago, Libby's food products.

"This is true in Europe," hc said, “"where we have porfoctced a first-
class organization as well as in other countrios less affeeted by the
war.

"The Oriont, for oxample, is visited each ycar by an incroasing number
of lmerican business mon, and Amcrican mamufacturcd goods are being
consumed in all markcts. Iloving picturc houses showing films of
Amorican life may be found in most of even the remote parts of the world.
This closer contact ard the bottcer understanding betweon the Oricntals
and Imoricans is having its cffect commercially, and as this relation-
ship improves, our business in the Orient is growing, and will continuc
to grow.

nProducts are moving froely into chammols of consumption," he also said.
"There aro no large accumulations of stocks, and conditions are favorable
for good business during 1924."
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Two Books Every Advertising ilan and Voman
Should Read

"My Life and Work" by Henry Ford
{in collaboration with Samuel Crowthoer)
"John H. Patterson", pioneer in industrial
welfare, by Samel Crowther.

In "Associated Advertising” Mr. Cheorington rcviews thesc two books,
and says in part: :

"In cach of these books there ie brought out the central
thought about which these phenomenally successful lives have
crystallized., But, pcrhaps more importamt is the skillfal

way in vhich the. central ideas arc woven into thc records
of the successivc stops in achievemont. Ir. Ford's dce-

laration that ho regards his cars as 'concreteo ovidence

of tho working out of a thoory of businoss'-~ 'making this
world a better place in which to live'-- would havo nothing
1liko the weight it does if it worc not worked out in details
of car design, production plans, factory organization, soll-
ing mechanism, rclations with agents, advertising policies,
It is the skill with which this principlc of living is ox-

pressed in concroto businoss problems that makes the bock
so full of suggestion for any business man.

"Similarly in the caso of lLir. Patterson, the dynamic creator
of the cash rcgister business, one is made to feel not only
tho forceful activity of thc man, but the astonishing way in
which the consistent working out of a ccntral idea made it
possible to tone up tho rotailing methods of a large part of
Christendom by putting a counting machine ovor the cash drawer.
'If you want an ordor you must first put things in order' may
be said to be a concreto statcment of ir. Pattcorson's under-
lying motive. It cnabled him to sce the possibilitics of the
device both as a thing to usec amd as a product to sell; it
prompted him to school his salesmon and to organize his whole
marketing problem; it underlay the whole group of activities
which made his plant an acknowledged pioneer in the organi-
zation of production amd in the social aspects of the relations
of employees to ecmployor. Throughout the book there is a
vivid impression of thc immense practical value of ordcrly
onergy.

"The two bookxs together will give any intelligent busincss
man enough food for practical constructive thought to affect
his thinking habits thc rost of his life--and they arc both
intensely interesting reading in the bargain.”



