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PCPULAR SCIENCE INSTITUTE OF SZ.MNDJ/RDS MUIES IYS BOW
TO THE PUBLIC VIZ A J.V.2. fULL PAGE

On !lay 12 the first azdvertisement prencrad by the J. \ialter Thombson
Compeny for Popular Science Iionthly appeared in the lew York: Times
and the Chicago Tribunce.

This was 2 page announciag the formction of the now "Popular Science
Institute of Standards."

The Popular Scienco Institute of Standards represcnts 2 new and in-
tercsting developmant of the idezc with which we are all familior in
Good Housekeeping Institute, The Tribuno Institute, ctc.

The aim of the Popular Science Institutc of Standards is to test me-
chanical ard electrical ccuipmernt ond products in similar fields. Radio
equipment and hand tools were sclected for the first sorics of tests,
as these arc articles in which a large part of the recders of Popular
Science Montkly arc interested. The scope of the work will be broadencd
as rapidly as the carcfu:l and compliccted nature of these tests permits.

Beginning in the Junc issue of Popular Science Mouthly, zll advertise-
ments cf products vhich clready hove passcd the tests made by the In-
gtitute will carry thc sign of the approvel of the Irnstitute. Advertise-
ments of products which feil to nass these tests will not be accapted

by Popular Scicnce lonthly.

The Popular Science Institute of Stendards is under thoe direction of
Professor Collins P. Bliss, Hecd of the llechanical ZEngirecriang Depart-
ment of Now York Uriversity. ibre than $330,000 vorth of laboratory
equipment is aviilable for tha mcking of the testes which Professor bliss
and his staff are conduciing.

There will be further page newspaper advertisoments for Populer Scicnce
Institute this Fall,

OUR EXNGLISH [DVER2JISIIG O FIL=

The fpril ond Iy Good Housckeeping, as well as Lpril, May and June
issuss of 'Jeldon's Ledice Heme Journcl cre on hand ot the editor's desk.
The J. Je To advertiscments in them ure on Libby Fruits, Libby lilk,
Lysol, Elizabeth Lrden, Sun Maid and Cutex.
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THE ORGANIZATION IS EXTENDING COIGRATULATIONS 70 TVO
PROSPECTIVE BEIEDICTS

lire David Valkor's marrizge to Miss Dorothy Gale Jackson will take
place at lliss Jackson's home in Grceley, Colorado, on June 5th.
Miss Jackson has boen with the orgcnization for three ycars and
Mr. Valker for five years.

Lfter a brief honecymoon in the Rocky llountoins, Ifr. and irs. Valker
will go to Chicago where Ir. Valker will do some szles work on
Sun-Maid. On July 5th they will sz2il for a few months' tour of
Europe.

* % % % ¥ % X

Mr. Stansbury will be married to iliss Helen liclmllen on the 2nd
of June in Chicago. Iir. Stansbury has been with the organization
for two and one half ycars.

* %k %k %k ¥ *x ¥

Vie con@atulgtc Mr. and Mrse Hutchison on the birth of a deughter,
Deborah Hutchison.

"ADVERTIS ITG COFY" A NE\' BOOK BY GEORGE BURTONI HOTCHKISS
ILLUSTRATES ITS PRINCIPLES AWD PRACZICE BY M"Y REFERENCES
TO J. WALTER THOMPSON ADVERTISEMEITS

The following commonts appcar on tho book jacket:

"Herec is 2 book that really shows how to write advertising
messages thet combine literory merit and busiress utility;
how to increase their effectivencss by botter diction ond
other technical details of expression.

"Its presentation of principles is systematic and thorough.
Its style is clcar-cut ard intercsting. Zvery point is illus-
trated by represcntative exomples of modern, successful advertising.

"The author is unusuelly well equipped for his task by his exper-
icnce as 2 copy-writer in a lcading advertising agoency and as 2
toacher of busincss Engiish and odvertising. Every page of the
prescnt book bears cvidence that ke not only knovs his subject
but has the rare gift of commniczting his kncwledge to otherse.

"The expert will find '!dvertising Copy' stimulating and helpful;
the novice will find it zlmost iundispensable."

This bookx is mnow in our library.

(For references made to J, Valter Thompson advertising, sce Thompsonianz
Page. )
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PLANE ARE DEVELOPING O OUR (EW SUSPENDER ACCOUIT

Two investigations have been conducted by the Copy and Statisticel
Departments in: the interests of President Suspenderse.

The first of these weP a combined Qonsumer-Dezler=Jobber investigation.
Consumers were investigated in ew Yoxk, Pzterson, I.J. and Bloomfield.
TeJe Dealers and Jobboers wera intervicwed in menufacturing and faorming
conters of Ohio, Pennsylvania aond Delaware,

The imvestigation confims the following facts: That todcy suspenders
arc worn principally by men of 35 years of age ond over; that all sus-
nender memufacturers have grezt troudble in inducing rotail dealers to
display suspenders; that in the territory visited, the 50¢ mumber is
the best scller, not only in the President but in competing lines.

Zn important point brought out oy the invastigation was that not only
consumers, but retailers, imcgined that the President Suspender with
the cord back feature was thc ondy type manmufoectured by the President
Susperdcr Companye Theore was procticclly no brand consciousnoss on
the part of decler or consumer for other styles of suspendeds made by
the President Susperder Company but sold under spocial trade namose.

Partieclly as tho result of this investigation, thc sales policles of
the President Suspender Company have been changed so os to maoke it
perfectly apparant to jobbers, dealers and consumers alike, that 211
their products are Presideont Susperder company goods, Whether they
bear the nome "Presideont" or 2 nome descriptive of another type of
suspenders

New boxes have becn dosigned, which by their uniformity of color ard
style of lettoring not only add an a2ir of prestige to tie client's
products, but at oance idontify any susrerdcr packed in them as part
of the President line. '

VVith the assistance of our ’“rt Departrment, the client has worked out
an ingenious syston of counter display in which suspenders are shovm
packed in individual pocket packagese This is a revolutioanary step
in the merchandizing of what is usuclly a very slow retail linc.

The second investigation was comducted by mail questionncires sent o
569 YeileCele physical dircctobs 2ll over the United States. They were

asked to give their views on the reletive volues of belts and susnenders
from thc staxdpoint of healthe Of the 160 rcplies received, a very sube
stantial mejority was in fzvor of susvonderse
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THE NEV INFORLLTION

To supply Irnformation about Merchardise, Organizations Have 3een
Developed Just as Press [Lssociations Have Been Developed to Gatler
ard Distribute News

This was the subject of Mr. Resor's talk ct the University of ljissouri,

on llay 1Eth. Ke addressed the wisiting newspzper men, it being Journal-
ism Veek at the university.

TEE FOLIOV UP SERVICE ILAILTAINED
8Y OUR CLIENT THE DAVEY TREE
EXPERT CO.

Mr. Resor had some work done on the trees on his property in Greenwich
by the Davey Tree Expart Co. When the bill for that work was sent him,
cnclosed with it was 2 memorandum moking recommendations for an annual
inspection by the Devey experts and additionzl treatment needed on one
tree. On the onposite side of the shcet there was a chart giving the
location of the trce. /lso attached was a2 multigrephed sacet headed
"Further care of your troes.”

I're Resor thinks that this is an excollent exomple of '"follow=
up." £Lnyone interestcd to see the leaflet vFurther Care of Your Trees,"
please phone the editor.

MEDIL I0TES

The American Veckly expects to have 5,000,000 circulation within a very
short time. & new rate will bo cmnounced effective July lst. The line
rate will probably be raised from $7 to $8. Back cover position, three
colors ard dlack and vhite will be incrsasad from §$JE,000 to $16,000.
The total circulation, as of April 1lst, was 4,528,126.

MAKTRS OF LUX AND RIISO REPRESENTED
AT BRITISH EFPIRE EXHIbITION

Advertiser's \eekhy aunnounces that Messrs. Lever Bros., Ltd., arc so-
curing fine advertisement for many of their products by the exhibition
of films at the Vembloy Exhidition, =ud that the Sunlight Cincma is
going to be ome of the cheanest and best a2tiractiors.
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THE SPOTLIGHT IS /GAIN ON OUR CIVCINIATI IIEOTA . INVESTIGATIOW

The following letter wos sent out ‘pril 23rd to mombars of the \estern
Council, Americon Zssociztion of Advertising Agencies, from the office
of the Secretary-Treasurcr:

mdhe Cincinnati mogezine investisation of the J.Velter Thompson
Company has attracted widespread attention throughout the bus-
iness during the past six montks.

"It is said to cast more light on the quality of magazino circu-~
lation than ony other piece of work that has becn done zrd, vhat
is perheps oven more important, to suggest & ncw basis for maritet
investigations, which is extremely useful.

"The Thompson Compony has offered to meke the results of this in-
vostigation available to the members of the Four L's, and lMr. Groom,
the menager of their Cincinnati Office, will deliver a chart talk

on it at tac Vestern “owrcil luncheon next Tuesday, April 29th.

"In aé¢dition to Mr. Groom's talk, there will be brief reports from
vorious committess ongaged on the programs anrourced at the last
quarterly meeving of the Council, and these reports will convey to
you important informetion on plans of genuine ianterest to yoar bus-
iness.

"This meeting of the Courcil will be held on Tuesdoy, .pril 29, at
the Union League Club, prompily at 12:1if.

Advance indications of interest in lr. Groom's tcolk lozd us to be-
lieve thet the capeacity of the private dining room available will

be toxed to the limit. Ve must, thorsfore, heve your reservoition

promptly if you 2re to be sure of getting & seat."

Yours very truly,
{Signed) Cerl P. Johrson

Secretory, VWestcrn Council

& A »
Au »A. [oF3 lie irg

The expectations of the secretzry were met by an attendance of 76 membors,
The Chicago orgerization of the L. A. of M. L. is th: third to hcar lr.
Groom's address oa the Cirncinnati magiziue investigaotion. It was presert-
ed to the Cleveland Chepter on liarch 10, 1924 and to the Circimmati Chapter
on March 21, 1924.
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THOMPSOUTLIL

In the following excerpts from Hotchkiss' book "Advertising Copy"
J. Walter Thompson advertising h2lps to illustrate the point® at

issue:

V/oodbury's
Soap

Tux

Brenlin

Barreled
Sunlight

Vision: *The Copy-writer should not see o cake of soap morely
as a solidified mass of vegetable fats, suitable for washing.
He must be able to see it ir the honorable carecr of its mekers,
the long line of beautiful womcn of the past who have used it,
the fresh, clear complexion of those who will use it in the
future. He must sec it in 'Clecopatra's beautly secret,' or 'the
skin you love to touch.'"

The Servicec Viewpoint: "Women may not be interested in Cutex,

but they do want to know how to have beautiful nails; they may
not be interested in Iux, but they welcome & new and easy way
to wash dishes" «sese "Everything thet is worth advertising
renders same service in tho lives of those who use it, ard the
copy--writer who begins his message by talking zbout this service
has o chance of rcaching 2 point of contact in the minds of all
prospective users."

Concentration on One llocel or One Use: 'For several years
advertising for Imx concentrated on its merits for finc lourdrye.
Only after this message was impressed on the public mind weas

its velue for washing dishcs mentiored, ard “vhen it was mention-
ed, it beczme the koynote of & new copy scrios,t

The Deadly Parallel: "Such copy conceatrates on the contrast

between the advortised article ard competing articles which

lack some of its esesential merits. Thc cempzign for osrenlin
window shades hamered insistently upon the difference between
Brenlin ond 'filled’ window shades. The U. S. Gutta Porcha
Paint Ccmmony shoved gravnhically the difforence between *borreled
Sunlight!' and ordimary flat--finish vhite paint cs viewed under
the misroscope. The reader's attention is focusmd upoan the choice
Yetween tae advertiscr!s ~rticle and somcthing else; he is not
permitted to think of 2ltecrnatives beyord thesa.v

Illustrated by Barrcled Sunlight full page - "/ill you vaint
with this --- or with this"

Test Evidence:

This is illustrated by 2 looven & Allison full page, "A rope
1000 pounds stroi.ger then govcrumant standard.m
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Thompsoniana (Continued)

Peter's
Choc-
olate

Sun-maid

Peter's
Choc-
olate

f.unt‘
Jemima

Libby's

Iux

Pcacedalo
Yerns

The Dramotized-fact Style: "The scientific construction of
the article, as embodied in the history of its mamufacturer,
may be put irn story form....."a chocolate advertiser has
narrated his early expericnces when'the neighbors loughed

at himl .n

Worravive Description: "To got enough action in the copy it
iz often woll to write it as narrative descriptioh, in vhich
some one character obscrves the article and tells us his
sensatiors cnd experiences.’

esnsessssssveIn the Sun-loid edvertisement on nage 126, the
purpose is to mcke the reader desire raisins, rather then to
renew his intcorest in Robinsoxn Crusoe."

Illustrated by Sun-mzid full page "ret Robinson Crusoe had
no 'rzisins of the sun' like thosel™

Fact Storics ond Fiction Storics: "poth fact stories and
fiction stories may be vsed in mony weys. The carly struggle
of the inventor or menufocturcr moy be norrated, as in the
cdvertising of 2eter's Chocolate.™

Story a2rd Tramatic Copy:

"Romsnce in pancakos," =-- Illustration of funt Jemima pzge
"Groy Liora.'t

Rhythm: Some subjects reqguire o crisp, brisk stylec. Others
demand 2 slover, more languorous movemcnte. Note in cach of
the following cxamples how wcll suited the rhythm is to its
purpose,."

"Call back agoin those carcless, carefree childhood deys -- with
Libby's .ppls Butteor «.... You'll liager long over the fragrance
¢f its Orient-grown spicos, its tong of sparkling cider, its
subtle cone sugar sweetnoss.t

<

Action Copy:

Above <11, the nowspaper is the pleee to tell the news cbout

& company ond its products. Illustrated by a Luw:z page -

nind now -- relief from that in-the-dishpan look." "Somcthing
rew here" sagys the cuthore.

The Fominine Slcnt; Forms of Scrvice Copy: "Recipe copy is by
no mecns confined to foods and fool irgredicnts. The advertiser
of yarn gives dircctions for xnitting a sweater or muffler.
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Thompsoniana (Cortirmed)

eseeea'he manufacturer of sogp flakes tells how to wash fine
Inx laundry or how to wash dishes without rcughening the hands.”

eseses"In somo instances, these vits of sorvice information
are exyrcossed in tho same direct cormand form that is used for
the recipe."

Cutex Directions for using Cutex are guoted.
eseseshere are othor kinds of copy giving service information
that cre only < shade less cffective than recipe copye 4 meat
Swift Dpacker shows a large chart with the beef carcass divided up
& Coe. 1into tho different cuts, accompanied by suggestions for their usel

Car and Cutdoor Advertising:

Illustra‘éed by Lux car corde.

Emotional and Reason Appeals: "Associction appezls of all sorts

are commonly used, but particularly the associztion with the
Yuban Ppicturec of a typical user smiling with satisfaction."” ee... "ASSO~

ciation of a differont and better kind is likcwise fourd in the

copy for the Yuban that says 'Serve the coffee the greatest

coffee merchant seclccted tocoffer his guests.'™

eseese"Simple kinds of counstruction cvidence, like the clasticity
O'Sullivants of 0'Sulliven's heele of new live rubber, may also be pictured
grephically.n

vesss«"The sories of Lux car cards has been notable for its use
of boeth desire-arousing and convincing copy. In the former
LUE cless are those vhich point out some particuler use of Lux, &8
'Perspiration ruins silk stockings
‘lash them after every wear‘ing
LUX! "

"Phe convincing ccrds hove made use of testimonicls from well-
knovm mopufocturers of fine fobrics or gorments. These mom-
facturers, incidentally, hove recped some benefit from the
publicity. Example:

Betty Viales Dressmciers says.

'Iux prescrves the fine texture and color
of the most deliccte lingerie drasses.t
LUx

"Occasionally & reminder card is zlsc used, showing a loerge
picture of the package ¢nd surming up the argument. Exampla:

Von't shrink voolens

Vion't turn siiks yellow

Von't injure even chiffon
Lugy



