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POPULAR SCIENCE INSTITUTE OF STANDARDS MAKES ITS BOW 
TO THE PUBLIC VIA A J.W.T. FULL PAGE 

On May 12 the f i r s t advert isement prepared by tho J . Walter Thompson 

Company for Popular Science Monthly appeared i n the Hew York Times 
and tho Chicago Tr ibune . 

This was a. page announcing the format ion of tho now "Popular Science 
I n s t i t u t e of S t a n d a r d s . " 

Tho Fopular Science I n s t i t u t o of Standards r e p r e s e n t s a new and i n 
t e r e s t i n g development of the idea v/ith which v/e aro a l l f ami l i a r in 
Good Housekeeping I n s t i t u t e , The Tribuno I n s t i t u t o , e t c . 

Tho aim of tho Popular Science I n s t i t u t o of Standards i s t o t e s t me
c h a n i c a l and e l e c t r i c a l equipment and products in s i m i l a r f i e l d s . Radio 
equipment and hand t o o l s were se l ec t ed for the f i r s t s e r i n s of t e s t s , 
as these aro a r t i c l e s in which a l a r g e p a r t of the r eade r s of Popular 
Science Monthly a ro i n t e r e s t e d , Tho scope of the work w i l l bn broadened 
as r a p i d l y as tho c a r e f u l and complicated na tu re of these t e s t s p e r m i t s . 

Beginning i n the Juno i s sue of Popular Science Monthly, a l l a d v e r t i s e 
ments cf p roduc t s which a l ready havo passed the t e s t s made by the In 
s t i t u t o w i l l ca r ry the s ign of the approval of the I n s t i t u t e . Adver t i se 
ments of p roducts v/hich f a i l t o p a r s those t e s t s w i l l not be accepted 
by Popular Science Monthly. 

Tho Popular Science I n s t i t u t e of S tandards i s tinder the d i r e c t i o n of 
P ro fe s so r C o l l i n s P . B l i s s , Head of the Mechanical Engineer ing Depar t 
ment of Now York U n i v e r s i t y . More than $350,000 worth of l abo ra to ry 
equipment i s ava i l ab l e for the making of the t c s t j : which P ro fes so r B l i s s 
and h i s s t a f f are conduct ing . 

There w i l l be fu r the r page newspaper adver t i sements for Popular Science 
I n s t i t u t o t h i s F a l l . 

OUR ENGLISH ADVERTISING OK FILE 

Tho A p r i l and May Good Housekeeping, as wel l as A p r i l , May and June 
i s s u e s of Wnldon's Ladies Hcmn Jou rna l aro on hand a t tho e d i t o r ' s desk 
The J . W. T. adver t i scmonts in thorn are on Libby F r u i t s , LibDy Milk, 
Lysol , E l i z a b n t h Ardnn, bun Maid and Cutex. 
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THE ORGANIZATION IS EXTENDING CONGRATULATIONS TO TWO 
PROSPECTIVE BENEDICTS 

Mr. David Walkor 's mar r i age to Miss Dorothy Gale Jackson w i l l t ake 
p l a c e a t Miss Jackson ' s homo in Greeley , Colorado, on Juno 5 t h . 
Miss Jackson has been wi th tho o r g a n i z a t i o n for t h r o e yea r s and 
Mr. Walker for f ive y e a r s . 

After a b r i e f honeymoon in the Rocky Mountains, Mr. and Mrs. Walker 
v / i l l go to Chicago whore Mr. Walker w i l l do some s a i n s work on 
Sun-Maid. On Ju ly 5 t h they w i l l s a i l for a few months ' t ou r of 
Europe. 

* * * * * * * 

Mr. Stansbury w i l l be marr ied to Miss Helen McMullen on tho 2nd 
of Juno in Chicago. Mr. Stansbury has boon with tho o r g a n i z a t i o n 
for tv/o and one h a l f y e a r s . 

* * * * * * * 

We c o n g r a t u l a t e Mr, and Mrs. Hutchison on tho b i r t h of a daugh te r , 
Deborah Hutchison . 

"ADVERTISING COPY" A NEW BOOK BY GEORGE BURTON HOTCHKISS 
ILLUSTRATES ITS PRINCIPLES /J© PRACTICE BY MANY REFERENCES 

TO J . WALTER THOMPSON ADVERTISEMENTS 

The fol lowing commonts appoor on tho book j a c k n t : 

"Hern i s a book t h a t r e a l l y shows how t o w r i t e a d v e r t i s i n g 
messages t h a t combine l i t e r a r y mer i t and b u s i n e s s u t i l i t y ; 
how to i nc rea se t h e i r e f f e c t i v e n e s s by h o t t e r d i c t i o n and 
o the r t e c h n i c a l d o t a i l s of e x p r e s s i o n . 

" I t s p r e s e n t a t i o n of p r i n c i p l e s i s sys t ema t i c and thorough. 
I t s s t y l e is c l e a r - c u t and I n t e r e s t i n g . Every po in t i s i l l u s 
t r a t e d by r e p r e s e n t a t i v e examples of modern, success fu l a d v e r t i s i n g . 

"The author i s unusua l ly well equipped for h i s t a s k by h i s exper 
ience as a copy-wr i to r in a loading a d v e r t i s i n g agoncy and as a 
toachor of bus iness Engiisri and a d v e r t i s i n g . Evnry page of the 
p r e sen t book b e a r s evidence t h a t he not only knows h i s subjnet 
but has the r a r e g i f t of communicating h i s knowledge to o t h e r s . 

"The export v / i l l f ind ' A d v e r t i s i n g Copy* s t i m u l a t i n g and h e l p f u l ; 
tho novice v / i l l find i t almost i n d i s p e n s a b l e . " 

This book i s nov; i n our l i b r a r y . 

(For r e f e r ences made t o J , Walter Thompson a d v e r t i s i n g , see Thompsoniana 
pago. ) 
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PLANS ABE DEVELOPING ON OUR NEW SUSPENDER ACCOUNT 

Tv/o i n v e s t i g a t i o n s have been oonduOted by the Copy and S t a t i s t i c a l 
Departments in. t h e i n t e r e s t s of P r e s i d e n t Suspenders . 

Tho f i r s t of t h e s e we* a combined Consumer-Dealer-Jcbber i n v e s t i g a t i o n . 
Consumers ve re i n v e s t i g a t e d i n New York, P a t e r s o n , N . J . and Bloomfield. 
IT.J. Dealers and Jobbers w»ro in terviewed i n manufactur ing and farming 
c e n t e r s of Ohio, Pennsylvania and Delaware. 

The i n v e s t i g a t i o n confirms the fo l lowing f a c t s : That today suspenders 
arc worn p r i n c i p a l l y by men of 35 yea r s of age and over ; t h a t a l l s u s 
pender manufacturers have groa t t r o u b l e i n inducing r e t a i l d e a l e r s t o 
d i s p l a y suspenders ; t h a t i n t h o t e r r i t o r y v i s i t e d , the 50^ number i s 
the bes t s e l l e r , not only i n the P res iden t but i n competing l i n o s . 

An important p o i n t brought out by the i n v e s t i g a t i o n was t h a t not only 
consumers, b u t r e t a i l o r s , ima-ginod tha t the P r e s i d e n t Suspender v/ith 
the cord back f ea tu re was tho onljy type manufactured by the P r e s i d e n t 
Suspender Company. Thorn was p r a c t i c a l l y no brand consciousnoss on 
the p a r t of d e a l e r or consumer f o r o the r s t y l e s of suspenders made by 
thn P r e s i d e n t Suspardor Company but sold under s p e c i a l t r a d e namos. 

P a r t i a l l y as tho r e s u l t of t h i s i n v e s t i g a t i o n , tho s a l e s p o l i c i e s of 
the P r e s i d e n t Suspendor Company have boon changed so as t o make i t 
p e r f e c t l y apparent t o j o b b e r s , d e a l e r s and consumers a l i k e , t h a t a l l 
t h o i r p roduc ts aro P r e s i d e n t Suspender company goods, whether thoy 
bear tho namo " P r e s i d e n t " or a namo d e s c r i p t i v e of another typo of 
suspendor . 

Nov/ boxes have been dos igned, which by t h e i r un i fo rmi ty of co lo r and 
s t y l o of l e t t e r i n g not only add an a i r of p r e s t i g e t o thn c l i e n t ' s 
p r o d u c t s , but a t once i d e n t i f y any suspendor packed i n thorn as p a r t 
of the P re s iden t l i n e . 

With the a s s i s t a n c e of our .Art Depar tment , the c l i e n t has worked out 
an ingenious system of counter d i s p l a y i n which suspenders are shown 
packed in i n d i v i d u a l pocket packages . This i s a r e v o l u t i o n a r y s t o p 
i n the merchandizing of what i s u s u a l l y a very slow r e t a i l l i n o . 

The second i n v e s t i g a t i o n was conducted by mai l q u e s t i o n n a i r e s sent t o 
569 Y.M.C.A. p h y s i c a l d i r e c t o r s a l l over t h e United S t a t e s . They wore 
asked t o give t h o i r views on tho r e l a t i v e va lues of b o l t s and suspenders 
from the s t andpo in t of h e a l t h . Of tho 16C r e p l i e s r e c e i v e d , a very sub 
s t a n t i a l ma jo r i t y was i n favor of su spende r s . 
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THE NEW INFORMATION 

To supply Information about Merchandise, Organ iza t ions Have Been 
Developed Jus t as P r e s s Assoc i a t i ons Have Been Developed to Gather 

and D i s t r i b u t e News 

This was t ho subjec t of Mr. R o s o r ' s t a l k a t the U n i v e r s i t y of Missour i , 
on May l £ t h . He addrossed the v i s i t i n g newspaper men, i t be ing J o u r n a l 
ism Week a t the u n i v e r s i t y . 

THE FOLLOW UP SERVICE MAINTAINED 
BY OUR CLIENT THE DAVEY TREE 

EXPERT CO. 

Mr. Resor had some work done on tho t r e e s on h i s p rope r ty in Greonv/ich 
by thn Davey Tree Expert Co. When the b i l l for t h a t work was sent him, 
enclosed v/ith i t was a memorandum making recommendations for an annual 
i n s p e c t i o n by tho Davey e x p e r t s and a d d i t i o n a l t r ea tmen t noedod on one 
t r e e . On t h e oppos i t e s i d e o f the shoot t h e r e was a c h a r t g i v i n g the 
l o c a t i o n of tho t r e e . Also a t t ached was a mul t igraphedshoot headed 
"Fur ther c a r e of your t r e e s . " 

Mr. Rosor th inks t h a t t h i s i s an e x c o l l e n t example of " f c l low-
u p . " A-nyone i n t e r e s t e d to see the l o a f l n t "Fur ther Corn of Your T r e e s , " 
p l e a s e phone thn e d i t o r . 

The American Weekly oxpocts to havo 5,000,000 c i r c u l a t i o n w i t h i n a ve ry 
shor t t ime . A nev/ r a t o v / i l l bo announced e f f e c t i v e Ju ly l o t . The l i n e 
r a t e w i l l probably be r a i s e d from $7 to $ 8 . Back cover p o s i t i o n , t h r e e 
c o l o r s and black and whi te w i l l be increased from $15,000 to $16 ,000 . 
The t o t a l c i r c u l a t i o n , ad of A p r i l 1 s t , was 4 ,523 ,126 . 

MAKERS OF LUX AND RIl'30 REPRESENTED 
AT 3RITISH EMPIRE EXHIBITION 

A d v e r t i s e r ' s Weekly announces t h a t Messrs . Levor B r o s . , L t d . , arn s o -
c u r i n g f ine adver t isement fo r man;/ of t h o i r p roduc ts by the e x h i b i t i o n 
of f i lms a t t he Wombloy E x h i b i t i o n , and t h a t the Sun l igh t Cinema i s 
going to be one of the cheapest and bes t a t t r a c t i o n s . 
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THE SPOTLIGHT IS AGAIN ON OUR CINCINNATI MEDIA . INVESTIGATION 

The following l e t t e r was sent out Apr i l 23rd to members of the Western 
Counci l , American A s s o c i a t i o n of Adve r t i s i ng Agencies , from thn o f f i c e 
of the S e c r e t a r y - T r e a s u r e r : 

"Tho Cinc inna t i magazine i n v e s t i g a t i o n of tho J .Wal tor Thompson 
Company has a t t r a c t e d v/idosproad a t t e n t i o n throughout the bus 
ines s dur ing the p a s t s i x months. 

" I t is sa id to c a s t more l i g h t on tho q u a l i t y of magasino c i r c u 
l a t i o n than any o the r p i ece of work t h a t has been dono and, what 
i s perhaps oven more impor tan t , to suggest a now b a s i s for market 
i n v e s t i g a t i o n s , which i s extremely u s e f u l . 

"The Thompson Company has of fered to make tho r e s u l t s cf t h i s i n 
v e s t i g a t i o n a v a i l a b l e to the members of the Four A ' s , and Mr. Groom, 
tho manager of t h e i r C inc inna t i Office-, w i l l d e l i v e r a c h a r t t a l k 
on i t a t tho 'Western c o u r c i l luncheon next Tuesday, A p r i l 29 th . 

" I n a d d i t i o n to Mr. Groom's t a l k , the re w i l l bo b r i e f r e p o r t s from 
v a r i o u s committees engaged on the programs announced a t t h e l a s t 
q u a r t e r l y meet ing of t h e Counci l , and these r e p o r t s w i l l convey to 
you important informat ion on p l a n s of genuine i n t e r e s t t o your b u s 
i n e s s . 

"This meeting of thn Council w i l l bo hold on Tuesday, A p r i l 29, a t 
the Union League Club, promptly a t 12 :15 , 

Advance i n d i c a t i o n s of i n t e r e s t in Mr. Groom's t a l k load us to b e 
l i e v e tha t t h e c a p a c i t y of tho p r i v a t e d in ing room a v a i l a b l e v / i l l 
bn taxed to the l i m i t t We must, t h e r e f o r e , have your r e s e r v a t i o n 
promptly i f you a re t o be sure of g e t t i n g a s c a t . " 

Yours vory t r u l y , 

(Signed) Car l P . Johnson 

S e c r e t a r y , "Western Counci l 
A. A. of 

The expec t a t i ons of thn s e c r e t a r y were mot by an a t t endance of 76 members, 
The Chicago o r g a n i z a t i o n of t h e A. A. of A. A. i s t h e t h i r d to hear Mr. 
Groom's address on the C i n c i n n a t i magazine i n v e s t i g a t i o n . I t was p r e s o r t 
ed to the Cleveland Chapter on March 10, 1924 and to tho C i n c i n n a t i Chapter 
on March 21 , 1924. 
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THOMPSONIAlIf 

In t h e fo l lowing exce rp t s from Ho tchk i s s ' book "Adver t i s ing Copy 
J , Walter Thompson a d v e r t i s i n g helps t o i l l u s t r a t e the p o i n t - a t 
i s s u e : 

Woodbury's 
Soap 

Cutex 

i U X 

Lux 

Bren l in 

Barre led 
Sunl igh t 

V i s i o n : "The Copy-writor should not soe a cako of soap merely 
as a s o l i d i f i e d mass of vege tab le f a t s , s u i t a b l e for washing. 
Hn must be able to see i t i n the honorable ca ree r of i t s makers, 
the long l i n o of b e a u t i f u l women of t h e p a s t who have used i t , 
the f r e s h , c l e a r complexion of those who w i l l use i t i n tho 
f u t u r e . He must soe i t i n ' C l e o p a t r a ' s beauty s e c r e t , ' o r ' t h e 
s k i n you love t o t o u c h . " ' 

The Se rv ice Viewpoint: "Women may not be i n t e r e s t e d i n Cutex, 
but they do want t o know how to have b e a u t i f u l n a i l s ; thoy may 
not be i n t e r e s t e d i n Lux, but thoy welcome a new and easy way 
t o v/ash d i s h o s " "Everyth ing t h a t i s worth a d v e r t i s i n g 
renders same se rv i ce i n tho l i v e s of those who use i t , ard t h e 
copy-wr i te r who begins h i s message by t a l k i n g about t h i s s e r v i c e 
has a chance of r e a c h i n g a p o i n t of contac t i n tho minds of a l l 
p ro spec t i ve u s e r s . " 

Concen t ra t ion on One Model or One Use: "For s e v e r a l yea r s 
a d v e r t i s i n g for Lux concen t r a t ed on i t s m e r i t s for f i n e l a u n d r y . 
Only a f t e r t h i s message was impressed on the p u b l i c mind v/as 
i t s va lue for washing d i shes mentioned, and when i t v/as ment ion
ed, i t became t h e keynote of a nev/ copy s e r i n s . " 

The Deadly P a r a l l e l : "Such copy concen t ra t e s on the c o n t r a s t 
between the a d v e r t i s e d a r t i c l e and competing a r t i c l e s whioh 
lack some o f i t s e s s e n t i a l m e r i t s . Tho campaign for B r e n l i n 
window shades hanmered i n s i s t e n t l y upon t h e d i f f e r e n c e botwern 
Bren l in and ' f i l l e d * window shades . The U. S . Gu t t a Percha 
Pa in t Company showed g r a p h i c a l l y tho d i f f e r ence between "Barre led 
S u n l i g h t ' and o r d i n a r y f l a t - f i n i s h whi te p a i n t as viewed under 
the microscope . The r e a d e r ' s a t t e n t i o n i s foctsed upon the choice 
between the a d v e r t i s e r ' s a r t i c l e and something e l s e ; he i s not 
pe rmi t t ed t o t h i n k of a l t e r n a t i v e s beyond t h e s e . " 

I l l u s t r a t e d by Ba r r e l ed Sun l igh t f u l l pago - "Will you p a i n t 
w i th t h i s or w i t h t h i s " 

Tost Evidonee: 

This i s i l l u s t r a t e d by a Hooven & A l l i s o n f u l l page , "A rope 
1000 pounds s t r o n g e r than government s t a n d a r d . " 
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Thompsoniana (Continued) 

The Dramatised-fact S ty le : "The sc i en t i f i c construction of 
the a r t i c l e , as embodied in tho his tory of i t s manufacturer, 

Pe t e r ' s may be put in story form "A chocolate advert iser has 
Choc- narrated his early experiences when'the neighbors laughed 
olete at him*." 

Narrative Description: "To got enough action in the copy i t 
i s often wall to wri te i t as narra t ive descr ipt ion, in which 
some ono character observes tho a r t i c l o a:id t e l l s us his 
sensations and experiences." 

. . . . . . . . . . . . . " I n the Sun-Maid advortisomnnt on page 125, the 
Sun-maid purpose is to make the reader desire r a i s i n s , rather than to 

rnnew h i s in teres t in Robinson Crusoe." 

I l l u s t r a tod by Sun-maid ful l page "Yet Robinson Crusoo had 
no ' r a i s i n s of tho sun' l ike those!" 

Fact Storins and Fiction S tor ies ; "Both fact s tor ins and 
Pe te r ' s f ic t ion s to r i e s may bn used in many ways. Tho early struggle 
Choc- of the inventor or manufacturer may bo narrated, as in the 
o la te advert is ing of P e t e r ' s Chocolate." 

Story and Dramatic Copy: 

Aunt "Romance in pancakes," — I l l u s t r a t i o n of Aunt Jemima pagn 
Jemima "Gray Morn." 

Rhythm: Some subjects require a c r i sp , brisk s ty lo . Others 
demand a slower, more languorous movement. Noto in each of 
tho follo-wlng examples how well suitnd tho rhythm is to i t s 
purpose." 

"Coll back again those ca re l e s s , carefree childhood days — with 
Libby's Libby's .'apple Butter You'l l l inger long over tho fragrance 

cf i t s Orient-grown spices , i t s tang of sparkling cidor, i t s 
subtle cann sugar sweetness." 

< 
A.ction Copy: 

Above e l l , tho newspaper is tho place to t e l l tho nows about 
Lux a company and i t s products. I l l u s t r a t e d by a Lux page -

"A.nd now — r e l i e f from that i::-tho-dishpan look." "Something 
row horn" s.eys tho author. 

Tho Fnmininn Slant; Perms of Service Cony; "Recipe copy is by 
Pnacodalo no means confined to foods and food i rgrodionts . Jhe advert iser 
Yarns of yarn gives direct ions for kni t t ing a sweater or muffler. 
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Thompson!ana (Continued) 

"The manufacturer of soap f lakes t e l l a how to wash f ine 
Lux laundry or how t o wash d i shes without roughening t h e h a n d s . " 

. . . . . . " I n some i n s t a n c e s , these b i t s of se rv icn informat ion 
arc; expressed in the same d i r e c t command form tha t i s used for 
tho r o c i p n . " 

Cutex D i r e c t i o n s for u s i n g Cutex a re quoted. 
"There are o the r k inds of copy g iv ing s e r v i c e informat ion 

t h a t ore only a shade l o s s e f f e c t i v e t h a n r o c i p e copy. A meat 
Swift packer shows a la rgo c h a r t w i th the boef ca rca s s d iv ided up 
& Co. i n t o tho d i f f e r e n t c u t s , accompanied by sugges t ions for t h e i r u s e . " 

Car and Outdoor A d v e r t i s i n g : 

I l l u s t r a t e d by Lux ca r c a r d . 

Emotional and Reason Appeals : "Assoc ia t ion appeals of a l l s o r t s 
are commonly used , bu t p a r t i c u l a r l y the a s s o c i a t i o n v/ith the 

Yuban p i c t u r e of a t y p i c a l u s e r smi l i ng with s a t i s f a c t i o n . " "Asso
c i a t i o n of a d i f f e r e n t and b e t t e r kind i s l i kewise found i n the 
copy for t h e Yuban tha t says 'Serve t h e coffee the g r e a t e s t 
coffee merchant s e l e c t e d to of fe r h i s g u e s t s . ' " 

. . . . . . " S i m p l e k inds of c o n s t r u c t i o n ev idence , l i k e the e l a s t i c i t y 
O ' S u l l i v a n ' s of O ' S u l l i v a n ' s hee l s of new l i v e r u b b e r , may a l so be p i c t u r e d 

g r a p h i c a l l y . " 

. . . . . . " T h e s e r i e s of Lux car cards has been no t ab l e for i t s uso 
of both d e s i r e - a r o u s i n g and convinc ing copy. In the former 

LU2 c l a s s are; those which p o i n t out some p a r t i c u l a r use of Lux, a s : 
' P e r s p i r a t i o n r u i n s s i l k s tock ings 
'Wash them a f t e r every wear ing 

LUX'" 

"The convincing cards have made uso of t e s t i m o n i a l s from w e l l -
known manufacturers of f ine f a b r i c s or ga rments . Those manu
f a c t u r e r s , i n c i d e n t a l l y , have reaped some bonof i t from t h e 
p u b l i c i t y . Example: 

Be t ty Wales Dressmakers says . 

•Lux p rese rves t h e f i n e t e x t u r e and c o l o r 
of the- most d e l i c a t e l i n g e r i e d r o s s o s . " 

LUX 

"Occas iona l ly a reminder card i s o l s c u sed , showing a l a r g e 
p i c t u r e of the package and summing tip the argument. Example: 

Won't sh r ink woolens 
Won't tu rn s i l k s ye l low 
Won't i n j u r e even ch i f fon 

ULl" 


