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Jamuary 24, 1924

NEV/S LETTER NO. 11

In furnishing us with Cream of V/heat returns in Hews Letter No. 9,
Mr. McQuinn szid he was very amzious to see if the Cream of Wheat
racords could be equalled by the rmumber of inquiries received on
other accounts. Mr. Xinney herewith furnishes a statement of re-
turns on Royal:

The Royal Baking Powder page which we ran in the November issue of
McCall's and Farmer's Vife, has broken all records for Royal Cook
Book inquiries. Up to Jamuary 1st, licCall's has pulled 24,139

and Farmer's \iife, 13,429. Undoubtedly 1icCall's will pull a total
of twenty-seven or twenty-eight thousand and Farmer's Wife over
sixteen thousand.

Royal Baking Powder color pages appeared in the October, November
and December issues of McCall's, They afford an interesting contrast
in pulling power. All three advertisements made the same cook book
offer. The October page was prepared by the Royzl Baking Powder
Company, the November and December pages by J. Walter Thompson Com-

pany.

Up to Jamuary lst the returns were as follows -~ Og¢tober 2618,
November 24,139 and December 3578.

Aside from the fact that the December insertion had a handicap in
the Christmas season and has not been out as long as the others, we
must look to the layout, headline and copy for the explanation of
the difference in returns.

The striking difference in layout was that the Hovember page dis-
played the coupon, a reproduction of the cook book, and had a dis-
play line on the offer.

October featured one cake, December three cakes, while Jovember
featured cakes, pancakes and rolls. In headline and copy the three
advertisements were quite distinect in character.

None of these three were designed primarily to secure inquiries.

On Jamary 10th Ifr. Cherington, Mr. Hutchison and lfiss ilicoll
visited the Grape Nuts plant at Battie Creek, Michigan. They
studied the process of manufacture and other problémes in con-
nection with this account.
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CIRCIILIATI QOFFICE EVS

Mr. Stunton, Mr. Groom and Mr. Henderson attended the annual szles

conference of the Chas.: \/. Bremneman Company, Jamuary 10th ard 1lth
at the Hotel Gibson.

One noteworthy feature of the meeting vas that executives of a com-
peting house, Stewart Hartshorn Company, were present during practi-
cally the entire conference.

Mr. Stanton spoke on: 'The Relation of Advertising to Selling.n

Mr. Groom discussed the subject: "To Whom Will Your Desaler Sell
Brenlin?" Charts were showm, illustrating how intensively the
Brenlin quality market was c¢overed by the magazines in which
Brenlin advertising appears, and how the dealer could best profit

on other Breneman items which appealed to families having less
income.

e R S SRR
BAXERS PLEZSED VITH SUN M.ID CAMPLIGN

Ure Traver Smith, sales promotion manager for the Fleischmann Company,
received a letter from Ir. Mort Hamburger of the Federal System of
bckeries, Davenport, Iowa, from which the following paragraph is teken:

"I am quite sure that you followed the liational Sun

Maid Raisin Carmpaign, featuring special Raisin Bread

on Vednesdays, with keen interest. The keymote of this
campaign, vhich boosts the special Veduesday Raisin beke,
is something which we are going to follow rather closely
for the coming ysar. I believe that the “uh llzid Raisin
people should be supported by the baking interests in
their National Campaign and our company, for one, is going
to emphasize Raisin Bread on Vednesdays. This is real
constructive merchandising, as I see it, and worth every
effort that we or amybody else can put forth.n

Mre. Smith in forwarding the letter to the J. /. 7. Co. 2dds -- "I

think this is gquite a tribute to the campaign that your people are
handling for the Sun Maid Raisin concern.”

el S St e e e
DR. WATSQLl LECTURES BEFORE THE Y!LE PHILOSOPHICLL CIUB

Dr. V/atson lectured last Friday night before the Yale Philosophical
€lub on "Behaviorism and its Critics.”
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CHICAGO OFFICE NEVWS

LIBBY, McNEILL & LIBBY PLAYS SANTA CLAUS

It is estimated that 80,000 families in the United States are
dzily becoming more familiar with Libby products through the
medium of the toy stores distributed by Libby, Mcileill & Libby
before Christmas. Twenty thousand more stores, the remainder
of on original order for 100,000 await distribution.

To 211 sppearances, this scheme for stimulating Libby szles,

and introducing Libby products to new users, is meeting with

the greatest success. The newspaper advertisements that fea-
tured the toy store offer zppeared three times a2 week for two
consecutive weeks in 49 towns and cities. These were the places
where Libby's Milk was advertised last year in newspapers or on
billboards. All advertisements were three columns by 125 inches.
They have now been discontimued. But full-page advertisements
giving more or less prominence to the same offer will appear

in the Saturday Evening Post for January 12, February 8, lMarch 5,
and April 3. Coupons will agppear in 2ll megazine advertisements.
In the newspeper advertisements, half were run with coupons and
half without, but statistics are not yet available to show which
type had the greatest pulling pover. Before Christmas, these
newspaper advertisements were pulling about 2,000 replies a day.
These have now dropped to between 40 and 50.

The toy stores are given in return for 25 cents and 12 labels
from the lé-ounce can of Libby's Milk; or 25 cents and 24 labels
from the 6-ounce cans. As the stores would retail for not less
than §2 each, it is considered that this is practically a free
offere.

The little stores would really rejoice the heart of any child --
Just 2s the Libby advertisement says! They are 13 inches high,
17 inches wide, have two real shelves and a counter. The back-
ground is lithographed in color to show a larger number of Libby
products. Twelve miniature cans are provided with each store.
They are exact duplicates of real cans except that the labels,
in full color, are on the tin itself, and not on paper wrappers.
Hence the Libby reminders should stay a long time in the home.
The store is delivered in knocked-down form, but is very easily
set up. Made of heavy cardboard, it should last for months.

Unlike the sales promotion scheme proposed by the Little izin
Street Stores,Inc., as outlined in HNews Letter No. 7, one company -
Libby, McNeill & Libby - will enjoy the wholc benefit of this plan.
lloreover, since it is necessary to purchase 12 of the l6-ounce cans
of Libby's Milk or 24 of the 6-ounce cans, to get the stores,

Libby Milk is practically sure of being used in the home long
enough to establish or confirm the habit of its use. And of course,
the little store serves another purpose in keeping constantly before
housewives the names of other Libby products, and the appearahce

of the containers in which they are sold.
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SIDELIGHTS ON ENGLISH POSTING

That the English publie is highly appreciative of the humorous
touch in advertising is shown by the results of a recent competi-
tion run by the London Daily News.

Readers were asked to name in the order of preference the ten best
posters displayed on the billboards. At least six of the wipning
‘ten were wholly based on a humorouS idea.

¥ording of poster | Svbjest of Picture
Prevents that sinking feeling A:gontleman in pajamas floating on

a large bottle of Bovril in mid-
oceans [Bovril is a beef tea)

Don't get rum down Large sized face of a map patched
up with court plaster as if he had
met with a serious accident.(This
was for Oxo,also 2 beef tea.)

Gosh, that must be a Veritas The laborer engaged in pulling down
a house finds a gas mantle upharmed
among the ruins.

Qurs, too Shows two little boys ldentical in
dress and appearance, each carrying
a basket of Nestle®s Milk. The pun
is apparently on the word "too,"

A little Bovril keeps the Doctor A large steer, such as Bovril might

away be made frem, guards the gate through

i which the Doctor wishes to reach
his patients

A broken Reid A small btoy while carrying home a
basket of bottles of Reid's Shut
has dropped and broken one of them

Commenting on the competition the Dailj News says:

"A good poster ie like a publiec benefaction., Like the quality cf

mercy it is twice blessed. It does good to thz wise advertiser who
mekee use of it and it confers a benefit on every man and woman who

gets a chuckle or glimpse of brightness from it and on every child

who 2ll unconsciously gains from it an added sense of color or fcim.

The choice of cur readers makee most interestingly clear ths fact that
for a wide appeal there is nothing better than a chuckle except a laugh."

It is interesting to see how little is said here about the selling value

of the poster agnd how much is said about its humorous and artistic
qualities.

The American public would very likely get as much pleasure out of emus-
ing and artistic posters as the English do. The smerican advertiser,
however, would probably be more keenly awake to the fact that in order
to gat the greatest value from his posting, it must ccntain 2 serious,
carefully developed seiling thought,
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BOSTON HAS A DESK IN THE NEV ¥ORK OFFICE

Miss PhiIbrick has come on from the Bogtom COffice tbo take charge of
the Boston Office desk located at present on tue i4th floor.

The purpose of this desk is to keep the Boston Office in closer
touch with New Yorke.

A carbon of all letters from Bostém will be sent to Miss Philbrick.

The same will apply to all letters going to Bostoa from the Tew York
Office.

MORE NEVS FROM TEXAS

Here is stiriking evidence as to the degree Of prosperity which Texas
is enjoying Jjust nows

"I was in the Federal Reserve Barmk this morning

and was informed that the last allotment of U.S.
Certifionates for thie district were as follows: ,
$6,962,500,00 six morthis ocertifisaves. $7,002.000.0Q
twelve month's certifivates. <Thess certificates

wers over-subscribed ty the sum of $23,000,000.90.

I don't know where you can gat better svicence of

the fact that there is money i.n the 1llth Federal
Reserve District.m

Che foregoing is anm extract from a letter sent ve a few days ago by
Holland'®s Magazine,

TRADE TERMS IN INTERHATIONAL USE COLPIIED

An interesting indication of the movement to simplify foreign trads
by stapdardizing the terms in common use is indicated in the following
paragraph from Printers! Ink of Jamcary 3: :

wthe definitions of trade terms and ahireviations as accepted by law
and commercial usage in the princinal countties of the worid kove been
compiled by a committee of the Irtsrrational Crarber of Sommerce at
Paris. The campilation sntitled 'Trzde Tearms -- Definitions,! is
printed in both English and French, and cupiss may ba ¢biaiael from
the secretary, American Section of the Imernatlona.l Charher at
uashlngton, Dy Ce

»The dissimilar interpretations, for instance, of such terms as
1F,0Bas? 'FohoSo* and 'CoIFoy' in the diffaront ccuntries has here-
tofare been the cause of bitler disputes. Aware oi the difficalties
of attempting to bring about uniformity, the curmiires sorteatel it-
self with publishing a clear statemsnt cf the recognived Luserp.eta-
tions of the trade terms and sbbreviations as in use in the large -
commercial ocountries.t
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BOSRON QFFICE NEUS

Mr. S. W. Cunningham racigned from the Bostor Office on Jamuary lst.
He will do sales proxgttion work with the U. S. Gutta Percha Paint
Company in Providence, R. I.

Mr. Cunningham assisted Lir. Reosor in the Bosto: Office for four
years. He alsc dic 3pecial contact werk on the U. S. Qutta Percha
Paint Company accoutt.

* * * L * * L

AUNT JEMIUA®S SOLUTION OF DISTRIBUTIUG TROBLELU

Is it possible t» devise a workable plan whereby marcraidise can be
delivered tc the jobber within 48 hours after rece:p:i of the order?

This question is answered in an interssting way by H. V. Tildem of
the Aunt Jemima Mills Co. in an address delivered tefore the Chicago
Convention of §1e Naticnal Distributors® Association-

ThHis associatjon is plamning an educational campaign to te’l mema-
facturers wha® the warenouees kave to offer and also to tell tThe
warehouees wiyit menufacturere requiro.

Several of @ur clients are members of the National Distributors’
Associatioyd. Cream of Vheat Company, Lamont, Corliss & Company,
Lever Brot. Co. 3nd Postum GCereal Co.

The detailed account of this dietribution plan appeare in Printers’
Ink of Jsausary 3.

The Department of Records has just bought 2 new dictionary, Funk
& Vegialls? Standard in two volumes.

It contains more than 450,0C0C "lizing vocadulary terms" arranged
in ¢ne straight alphatet, with & key %c pronenciation at the top
of <he page where it may be easily consulted.



