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NEWS LETTER NO. 7 

SAN FRANCISCO OFFICE HE\ffi 

A NEW ACCOUNT 

Mr. E l l i s announces the Sperry Flour Company as the l a t e s t 
new account. 

This is the th i rd largest mi l le r in the United S ta te s , although 
doing business West of Salt Lake City only. 

Their business i s divided into three p a r t s , the biggest one 
being, of course, f lour, second, propr ie tary feeds and t h i rd , 
ce rea l s . 

— * m 

Mr. Henry Stevens who has jus t arrived from the Chicago Office 
wi l l continue to do research work in San Francisco and wi l l 
also help out on media. 

— n _ 

Mr. Henry Stanton of the Chicago Office spent two weeks in 
San Francisco, when various meetings were held with the Sun 
Maid Raisin Growers, Sperry Flour Company and Buckingham and 
Hecht. 

T/e have just completed a consumer investigation on high top 
shoes for Buckingham and Hecht, the results of which will be 
announced in a future letter. 

RATE INCREASES ANTICIPATED BY THE MEDIA DEPARTMENT 

Important savings are effected for clients when the Media Depart­
ment is able to place space contracts ahead of increases in rates. 
This was exemplified in the recent Ladies' Home Journal increase 
of $1,000 a page in black and white and color- We saved $68,723 
for our clients by placing contracts for 1924 business prior to 
the announcement of increased rates in this publication. 

On one account alone there was a saving of almost $20,000. 
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MNCINNATI OFFICE NEWS 

On November 10th we had Orange Judd Farmer mail out under their 
letterhead a message to the hardware and implement dealers in 
Illinois. This letter discussed the question of whether or not 
quality goods, both for the dealer and his customer really pay 
in the long run. The specific article used as an illustration 
was rope, although no brand was mentioned. 

More than 140 replies were received, overwhelmingly supporting 
the principle that quality merchandise pays best, both for the 
dealer and his customer. Following is a typical letter: 

"A.s v/e have handled and sold the same make of first 
grade manila rope for years, v/e are very glad to give 
you our views in regard to selling same. 

"We have always felt when we sold a piece of rope 
that our customer will be and has been satisfied 
with the purchase. On numerous occasions we have 
been asked by farmers to give them the same kind 
of rope they had purchased five or six years ago, 
as it had stood the wear. Handling tne same quality 
rope, as v/e do, the sale is quickly made and the 
farmer is once more satisfied. 

"Everything we sell is first grade and when it is 
sold we know that our firm, as well as our goods, 
are long remembered. 

"We congratulate you on the stand you are taking in 
advising your readers to buy from their dealers goods 
which are made and sold by reliable people." 

Yours t r u l y , 
HOFFERKAM? BROS. 

S p r i n g f i e l d , 111. 

The ideas conta ined in t h e s e l e t t e r s v/ i l l form the b a s i s for the 
campaign on H. k A. "31ue Hear t " Manila Rope both t o the consumer 
and to the t r a d e . 

The November 3d i s s u e of A d v e r t i s e r ' s Weekly, publ i shed i n England, 
makes the fo l lowing comment: 

"We hear tha t t he American a d v e r t i s e r s and agen t s i n our mids t a r e 
in no way pe r tu rbed a t t h e p r o t e c t i o n p roposa l s before the count ry , 
t h e i r a t t i t u d e be ing one of 'wa i t and s e e . ' 

"Also , t h a t t h e J . Walter Thompson Company, of Bush House, are 
look ing far ahead on beha l f of s e v e r a l of t h e i r American c l i e n t s , 
and have been p l a c i n g s u b s t a n t i a l s e r i e s o rde r s with the r e s e r v a t i o n 
of s p e c i a l p o s i t i o n s . " 
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NEW FARM PAPER FOUR COLOR INSERT 

Seventeen s t a t e and s e c t i o n a l farm papers have formed t h e 
Associa ted Farm Papers - 4 Color I n s e r t S e r v i c e . These 
seventeen p u b l i c a t i o n s inc lude the Associa ted Farm Papers 
and seve ra l independent p a p e r s . 

The i n s e r t s e r v i c e becomes e f f e c t i v e wi th the December 1s t 
i s s u e s of these p u b l i c a t i o n s . The i r combined aggregate 
c i r c u l a t i o n i s 1 ,735,194. The cos t of each 4 - c o l o r i n s e r t 
page i s $14,000. The r a t e p e r page pe r M of c i r c u l a t i o n , 
t h e r e f o r e , i s $ 8 . 0 4 . 

This i s t h e second group of s e c t i o n a l and s t a t e farm papers 
to e s t a b l i s h a 4 - c o l o r I n s e r t s e r v i c e . The f i r s t group, t he 
Standard Farm Papers 4-Color i n s e r t , v/as e s t a b l i s h e d i n 1921, 

The t o t a l c i r c u l a t i o n of t h i s group i s 1,235,910, and t h e r a t e 
pe r s i n g l e page co lo r i n s e r t i s $11 ,000. The r a t e per page per 
M of c i r c u l a t i o n , t h e r e f o r e , in t h i s group i s $ 8 . 8 1 . 

The cos t of each of t he se i n s e r t s i s cons iderab ly h i g h e r t han 
the cos t of 4 -oc lo r a d v e r t i s i n g i n the important n a t i o n a l farm 
p a p e r s . To those a d v e r t i s e r s who find 4 -co lo r a d v e r t i s i n g i n 
the s t a t e and s e c t i o n a l farm papers p a r t i c u l a r l y t o t h e i r I n t e r ­
e s t s , however, t he es tab l i shment of the Associated Farm Papers 
4-Color I n s e r t Se rv i ce i s a d i s t i n c t forward s t e p . 

The fol lowing a r t i c l e appeared i n December 20, 1S23 P r i n t e r s ' Ink : 

AUNT JEMIMA GIVES CHICAGO COPY LOCAL FLAVOR S 

The Aunt Jemima Mills Company,'St. Joseph, Mo., gave a local 
flavor to the newspaper advert is ing copy of Aunt Jemima Pancake 
Flour at Chicago, r ecen t ly . A photograph of the 'Wrigley Building 
was reproduced. A cartoon portrayed Aunt Jemima carrying a 
toppling stack of pancakes, while about her gathered hungry 
Chicagoars catching them as they f e l l . 

"Every day Chicagoans eat a stack of Aunt Jemima Pancakes more 
than four times as high as the Wrigley Building," declared the 
caption, while in large type followed the statement: "Chicago 
alone th i s year ate 28,000,000 Aunt Jemima Pancakes." 
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A PSWWSITION WHICH WILL WDOOBTEDLT SE POT 
UP TO CLIENTS IN THE DRUG TRADE 

The Lit t le Main Street Stqres, Inc., sf BO Madisou Ave,, hare 
p r e s e t 5 to us their novel scheme for stimulation of sa l e s , 
"The Kiddies' Drug Store." This consists of a model drug store 
Cabout 10 inches high I * made of cardboard and stocked with 
non-competing nationally advertised American products. Small 
packages of the preduote appear on the shelves and in the win** 
dew*, cardboard figures of customers and clerks may be placed 
a,t wi l l about the Store.. A -set of toy money accompanies the 
otitfit* 

Only twenty fijms wi l l participate i s this plan. Druggists 
wi l t give away the game with each purchase of one dollar's 
worth of 'one or mora of the products advertised in the toy 
store. It iff pl&t*te4 t o distribute one mill ion of these stores 
throttgh 2#$0O dealers I s New Yorik and Philadelphia in the Spring 
of 1924. Ten thousand l ines of newspaper advertising'Will give 
publicity \9 the game* The 2,500 dealers expect to s e l l one 
mil l ion dollar*1 worth of merchandise and wi l l get tee ©sod-
wi l l of their customers by giving something free . Each ot tne 
participating advertisers wi l l theoretically s e l l #50,000 worth 
Of merchandise in this dr ive . 

Each of the twenty Sims i t t « pay $10,000 for participation 
in th i s sales promotion plans 

The scheme Seems (joite attractiye and well werked out, foe 
problems i t presents are as follows» 

Th6 oost of participation — $1Q»00Q —• represents a very eubw-
stact ial appropriation for display work in 2 c i t i e s , so that 
perhaps $1Q,OQO put on a definite product would bring much better 
results for the amount expended* 

Interest would t»e divided between the 20 participating prodii&t* 
so that the publicity given to any one product in the store wi^l 
be very small. If sales are equally divided among the twenty 
products, $90,000 -worth of aach wi l l be sold* Even granted that 
this sales volqrae were reached for any product i t would put a 
charge against th is business of ZQfi. {t i s open to question i f 
much of this- wil l be new business, f scple wi l l probably buy 
larger quantities at a time of products they are accustomed to 
use, that l*f they wi.ll simply anticipate their future wants. 

The miniature drugstore i s not, s tr ic t ly speaking, a game, There 
is nothing competitive about rts use . It w i l l probably have no 
appeal for anyone over ten years of age, ssd adults wi l l certainly 
not spend ouch time with i t . 

http://wi.ll
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THE LITTLE MAIN STREET STORES, INC. (Continued) 

The m a t e r i a l i s f r a g i l e and probably w i l l not l a s t long i n 
the hands of c h i l d r e n . 

Each product, ought t o be so ld on a d e f i n i t e appeal and, i f a 
scheme for s a l e s s t i m u l a t i o n i s advised* i t shculd be l i m i t e d 
t o t h e p a r t i c u l a r p r o d u c t . This undoubtedly w i l l be brought 
up t o c l i e n t s s e l l i n g through the drug t r a d e . 

Miss Symington has a p o r t f o l i o of a l l t h e d e t a i l s of t h i s 
scheme for those who may be i n t e r e s t e d . 

WINDOW TRIM INVESTIGATION 

For t h e p a s t t h r e e months Dr . Freyd of t h e New York Off ice has 
been m^cing an i n v e s t i g a t i o n in New York C i t y on window d i s p l a y s 
i n t h e drug product f i e l d . 

An attempt i s b e i n g made to f ind out what a window d i s p l a y a c t u a l l y 
produces i n inc reased s a l e s ; a l so i n what drug scores chese d i s p l a y s 
y i e l d t h e b e s t r e t u r n s . Window d i s p l a y s w i l l then be l i m i t e d to 
such s t o r e s . 

SUN-MAID OUTDOOR ADVERTISING IN EUROPE WINS PRAISE 

The December i s s u e of The Adve r t i s i ng World, publ i shed i n London, 
England, c o n t a i n s t h e fol lowing i n t e r e s t i n g paragraph on Sun-Maid 
R a i s i n outdoor a d v e r t i s i n g : 

"The Sun-Maid R a i s i n p o s t e r i s on t h e same l i n e s as F r y ' s . The 
r a i s i n s a r e reproduced wi th remarkable f i d e l i t y , and look tempt ingly 
e a t a b l e . Apart from reminding t h e p u b l i c of tho ex i s t ence of Sun 
Maids, t h i s p o s t e r performs the u s e f u l funct ion of emphasizing t h e 
e x i s t e n c e Of two v a r i e t i e s and e x p l a i n i n g g r a p h i c a l l y and conc i se ly 
the d i f f e r e n c e between the two. This i s accomplished by two b r i e f 
p h r a s e s . They appear q u i t e s imple p h r a s e s , and ye t one imagines 
t h a t they were only evolved a f t e r much though t . Condensing an 
exp l ana t i on to t h e s e dimensions wi thout l o s s of c l a r i t y i s a f ine 
a r t , and t h e s e two phrases a re a f ine example of t h e a r t . " 


